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Suruchi endeavor in Skill/ Entrepreneur Development Domain 
 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 4thSaturday of 
Every month from 2 PM to 5 PM, Prior regis-
tration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  60th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida.  Date will be announced 
soon. 

For more information please follow the link:  

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/3_58th%20DEDP%20MAy_june_2019.pdf 

4th Practical Dairy Entrepreneurship Develop-
ment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida, Dates will 
be announced soon. 

For more information please follow the link:  

http://www.suruchiconsultants.com/pageDown-
loads/downloads/train-
ing/9_14092019_PdEDP_brochure.pdf 

Dairy Startup Sensitization Program from 
farm to table in Noida. To be held on 18th  
Janauary 2020 
 

For more information please follow the link: 

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/8_18%20Jan%202020_DSSP%20Pro-
gram%20brochure%20.pdf 

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 31st January, 2020. 

Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-

ment Program (RDEDP) Dates will be an-
nounced soon. 

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/1_7th%20RDEDP%20Brochure.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised in the 
of  2019 which date will be announced very soon.
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Indian News 

Hershey’s eyes a bigger share of Indian chocolate market 
16th January 2020 07:44 AM 

https://www.newindianexpress.com/business/2020/jan/16/hersheys-eyes-a-bigger-share-of-indian-chocolate-

market-2090148.html 

 
EW DELHI: Upping the ante in a cate-

gory dominated by Mondelez's Cad-

bury, American chocolate company 

Hershey's is rolling out its iconic chocolate 'Kiss-

es' and moulded bar range across the country. 

The company, primarily known for its syrups 

and spreads, is expanding retail presence of 

these products beyond South India where it first 

launched the products in 2018, nearly 110 years 

after it was introduced in its home market - the 

US. 

"The large-scale roll-out is part of Hershey’s 

plan to invest USD 50 million in India, starting 

late 2017 and this is by far our biggest play in 

the chocolate category in India," Herjit Bhalla, 

managing director, Hershey India, told Ex-

press. "We have test-marketed the products in 

the southern states which accounts for a third 

of the chocolate market and it has delivered 

good results," he added. 

Hershey’s Bar range will be initially imported 

from Malaysia and will be made available across 

70 urban cities by the end of this month and 

'Kisses' is made in India. "For Kisses, we have 

doubled our manufacturing capacity in India to 

meet the growing demand," he said.

 

Mondelez India brings Cadbury's chocolate flavour to cookies 
14 Jan 2020 

https://www.afaqs.com/news/mktg/mondelez-india-brings-dairy-milk-flavour-to-new-cadbury-cookies 

fter covering a cookie from the out-

side, Cadbury chocolate will now fill it 

up from the inside. 2019 saw the 

launch of a Cadbury Oreo variant which was 

coated in Cadbury chocolate from the outside. 

2017 saw the launch of an Oreo variant of Cad-

bury Dairy Milk Silk – Cadbury Dairy Milk Silk 

Oreo followed by Cadbury Dairy Milk Silk Oreo 

Red Velvet, intended to give the chocolate a 

'Cookies and Creme' flavour. The newest launch 

from Mondelez is a variant of cookie which 

boasts of a chocolate Cadbury filling. The cookie 

looks suspiciously similar to Sunfeast's Dark 

Fantasy cookie and is yet to be advertised. 
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Milk prices could increase by Rs 8-10 in summer due to fall in production, fodder short-

age 
13 January, 2020 9:30 am IST 

https://theprint.in/india/milk-prices-could-increase-by-rs-8-10-in-summer-due-to-fall-in-production-fodder-short-

age/347866/ 

 
ew Delhi: A shortage of fodder and a 

resultant decline in milk production 

and procurement has meant that 

prices of the essential item could increase by Rs 

8-10 in the summer. 

Citing this dairy shortage, multiple milk federa-

tions and the Indian Ice-Cream Manufacturers’ 

Association (IICMA) have written to the Naren-

dra Modi government to import milk and milk 

products, in order to create a buffer stock of 

about 65,000 tonnes of skimmed milk powder 

and keep the prices in check. India’s annual con-

sumption is about one lakh tonnes, so they said 

this should be the minimum buffer stock. 

This, in turn, could make India a net importer 

after almost a decade — in 2011-12, the value 

of dairy imports stood at Rs 22.5 crore. 

Speaking to ThePrint, an official from the Minis-

try of Animal Husbandry, Dairying and Fisheries 

said milk cooperatives as well as private dairies 

have reported 10-15 per cent lower procure-

ment over the “flush” season of October to 

March, when milk production goes up 50 per 

cent. “So, the situation will be even more grim 

in the lean period of April-September,” the offi-

cial said. 

“However, this has resulted in better remunera-

tive prices for farmers, as in states like Maha-

rashtra, Gujarat and Karnataka, farmers are 

now getting Rs 31-32 per litre for cow milk, as 

compared to Rs 21-22 per litre a year ago,” he 

added. 

This shortage in milk supply could also result in 

an increase in the price of dairy products like 

skimmed milk powder well beyond Rs 400 per 

kg. Skimmed milk powder prices have already 

hit Rs 300-350 per kg compared to Rs 150-200 

per kg last year. 

Fodder shortage crisis 

According to a report published by the Indian 

Grassland and Fodder Research Institute, there 

is an availability deficit of 23.4 per cent for dry 

fodder and 11.24 per cent for green fodder. 

The report also said the productivity of Indian 

livestock is 20-60 per cent lower than the global 

average because of a deficiency of feed, and 

that fodder alone constitutes 60-70 per cent of 

the milk production cost. 

A Mother Dairy Fruit & Vegetable Pvt Ltd 

spokesperson told ThePrint that there has been 

a significant increase in the input costs, at the 

farmer level as well as at the manufacturer 

level. 

“Due to the extended monsoon, the cost of 

feed ingredients like de-oiled rice bran, rice 

bran etc. have gone up, resulting in 25-30 per 

cent higher feed costs. It is pertinent to note 

that feed and fodder constitute almost 70 per 

cent of the total cost of milk production,” the 

spokesperson said. 

R.S. Sodhi, managing director at milk coopera-

tive Amul, concurred. “There has been a 35 per 

cent increase in fodder price. Earlier, the cattle 

food used to cost around Rs 10-12 per kg, which 

has gone up by Rs 18-21 per kg,” he said. 

However, Sodhi didn’t agree with the fact that 

there has been substantial inflation in milk 

prices across the country. “There has been only 

an 8 per cent increase in milk prices in last three 
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years, which is on the lines of consumer infla-

tion,” he said. 

State of India’s dairy sector  

In 2018-19, India’s dairy exports rose 126 per 

cent to 1,23,877 million tonnes (MT) — roughly 

estimated to be worth Rs 2,700 crore — from 

54,828 MT in the previous fiscal year. 

Among these, skimmed milk powder saw the 

largest growth at 292 per cent. 

India is also the world’s biggest dairy industry in 

terms of milk production, according to the Agri-

cultural & Processed Food Products Export De-

velopment Authority website. Last year, India 

produced close to 146.31 MT of milk, 50 per 

cent more than the US and three times as much 

as China. 

Uttar Pradesh, Mahara 

 

Over 1600 people demand better dairy and welfare of dairy animals in Delhi 
13 January 2020 

https://in.news.yahoo.com/over-1600-people-demand-better-dairy-welfare-dairy-153413059.html 

ew Delhi [India], Jan 13 

(ANI/NewsVoir): An ice cream cart got 

the attention of people, but when they 

read what was on the menu, they were shocked 

and disturbed. 

Over 1600 people in Delhi have come forward 

in support of the Better Dairy campaign, 

launched by international animal welfare organ-

isation - World Animal Protection. 

The ice cream cart started its journey in Octo-

ber 2019, and travelled to different parts of the 

city and informed people about the cruelty 

faced by millions of dairy animals everyday and 

how they can change it. 

A key takeaway for people coming to the ice 

cream cart was to ask their respective dairy 

companies on the steps it is taking to improve 

the welfare of its animals. 

India is home to over 299 million cattle, 90 mil-

lion of whom live in urban and peri-urban areas. 

Everyday, an estimated 50 million dairy animals 

suffer the worst cruelty as they live in unac-

ceptable conditions in these urban and peri-ur-

ban dairies. 

They are often confined to large dark rooms 

without windows or natural light, are perma-

nently tethered with barely any room to move, 

they lie in their own faeces all day without ac-

cess to clean water, good quality feed or any 

healthcare. 

The journey of the ice cream cart started from 

Dilli Haat and travelled to Malls and India's big-

gest pet festival, Petfed where hundreds of peo-

ple gathered to understand the problem and 

got involved in ending the plight of these ani-

mals. 

"With the Better Dairy campaign we wanted to 

raise two pertinent questions - What is in your 

milk and whether dairy companies are taking 

care of basic welfare of dairy animals?" said 

Gajender K Sharma, Country Director, World 

Animal Protection India. 

"Millions of animals are enduring unimaginable 

cruelty in these urban and peri-urban dairies 

that are in our cities. We urge the government 

to shift these dairies outside the city limits, so 

that these animals get more space, better feed, 

water, and a better life," added Sharma. 

World Animal Protection is also running an 

online petition asking for people to support the 

demand of shifting the urban and peri-urban 

dairies outside city limits. 

Over 70,000 people have signed the petition 

and given their support. 

"My wish is to give clean drinking water to dairy 

animals. We shall increase pastures and should 

have open spaces for cow grazing. We must 

take steps to ensure that dairy animals get 

food, water, and shelter," said Ashveen Kaur, a 

supporter of the campaign. 
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The international animal charity is also working 

closely with dairy companies to ensure that milk 

is not sourced from urban and peri-urban dair-

ies. 

Due to their efforts and the commitment by the 

companies, better welfare is now possible for 

over 526,000 animals. 

"Till now six dairy companies have signed a for-

mal commitment that they will not source milk 

from urban and peri-urban dairies. But more 

needs to be done. Some major companies are 

yet to give that commitment and we are work-

ing with them to ensure that they too commit 

to high welfare dairy products," further added 

Sharma. 

The importance of animal welfare across supply 

chains is also evident internationally as seen in 

the global Business Benchmark for Animal Wel-

fare (BBFAW), which covers more than 100 of 

the largest food companies, including Fonterra, 

Nestle and Groupe Danone. 

Locally, recent visits to Indian rural farms imple-

menting the minimum dairy welfare require-

ments have realized a range of important bene-

fits. Not only are their cows in good condition, 

loose housed, with continual access to water, 

comfortable bedding, and shade but they are 

also producing more milk and are in better 

health. 

 

‘Adulterated’ milk seized in Sangrur 
Jan 13, 2020 06:51 AM 

https://m.tribuneindia.com/news/%E2%80%98adulterated%E2%80%99-milk-seized-in-sangrur-25232 

he police have seized thousands of litres 

of suspected adulterated milk from the 

Sohian road of Sangrur city. They have 

started further investigations. Sangrur DSP 

Mohit Aggarwal said on a tip-off, a police party 

with a Health Department team raided a dairy 

on the Sohian road. 

“During the raid, we seized thousands of litres 

of suspected adulterated milk and other mate-

rial being used to prepare milk. We have sent 

samples to a laboratory and are conducting fur-

ther investigations,” said the DSP. 

Three arrested with 120 liters of adulterated milk in Cooch Behar 
JANUARY 13, 2020 

https://siliguritimes.com/three-arrested-with-120-liters-of-adulterated-milk-in-cooch-behar/ 

 
ooch Behar, 13th January: Based on a 

tip-off, the Pundibari Police recovered 

120 liters of adulterated milk by con-

ducting an operation in the Kharija Kakribari 

area of Khagrabari Zone of Cooch Behar-2 block. 

The Police have arrested three people in con-

nection with the incident. The arrested individu-

als have been identified as Amit Ghosh, Shankar 

Ghosh and Abhijit Ghosh, residents of Guriahati. 

According to sources, 10 kgs of adulterated milk 

was being prepared by mixing milk powder and 

chemicals with 1 kg of pure milk at a rented 

house in the Kharija Kakribari area of Khagra-

bari Zone of Cooch Behar-2 block. The milk was 

then transported to different areas of Cooch 

Behar. The milk was also sold in various stores. 

Upon receiving the news of the incident, the Po-

lice launched an investigation and arrested the 

three individuals.
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70 फीसदी सू्कल ों में ममल रहा ममलावटी दूध! 
11 jan, 2020 

https://www.patrika.com/rajsamand-news/annapurna-milk-scheme-5629460/ 

 
श्वनी प्रतापमसोंह @ राजसमोंद. अन्नपूर्ाा दूध 

य जना के तहत 70 फीसदी सू्कल ों में 

ममलावटी दूध मदया जा रहा है। मकसी 

सू्कल के दूध में ममलावट के कारर् शुगर 

की मात्रा ज्यादा है त  मकसी में प्र मटन, बसा, 

काबोहाइड्र ेट की आत्यामधक कमी है। यह खुलासा 

हुआ है मशक्षा मवभाग द्वारा सू्कल ों में करवाई गई रैंड्म 

चैमकों ग में। मचमकत्सा एवों स्वास्थ्य मवभाग क  दी गई 

जाोंच में 70 फीसदी सू्कल ों के सैम्पल फेल ह  गए हैं। 

गौरतलब है मक राजसमोंद मजले के 10 सू्कल ों की मलस्ट 

मशक्षा मवभाग द्वारा जाोंच के मलए दी गई थी, मजसमें से 7 

सू्कल ों का दूध मानक में खरा नही ों उतरा है। 

इस सू्कल ों के फेल हुए दूध के नमूने राउप्रा मवद्यालय 

माोंड्ावाडा में दूध में प्र टीन की मात्रा महज २.७ ग्राम 

ममली है जबमक ह नी चामहए ३.२ ग्राम, काबोहाइड्र ेट 

४.६ ग्राम की तुलना में मात्र ४ ग्राम, फैट ३ ग्राम की 

जगह मात्र २ ग्राम तथा कैल री भी कम पाई गई है। 

इसीतरह उच्च प्राथममक मवद्यालय फतहपुररया के दूध 

में प्र टीन की मात्रा २.९, काबोहाइड्र ेट ४.३ व फैट ४ 

ग्राम ही पाया गया। उच्च प्राथममक मवद्यालय सूरज प ल 

के दूध में प्र टीन की मात्रा कम मनकली है। राजकीय 

उच्च माध्यममक मवद्यालय खमन र में फैट व कैल री 

की मात्रा कम आई है। उ.मा. मवद्यालय धानीन में दूध 

में शुगर की मात्रा अत्यामधक ज्यादा आई है, मजसके 

चलते नमूना फेल हुआ है। उच्च माध्यममक मवद्यालय 

द लपुरा में कैल री की मात्रा में कमी, उच्च प्राथममक 

मवद्यालय तीतरी में फैट की मात्रा मानक अनुरूप नही ों 

ह ने से सैम्पल फेल ह  गए हैं। 

मसफा  तीन सू्कल ों के सैम्पल हुए पास राजकीय उच्च 

प्राथममक मवद्यालय जावद, राजकीय उच्च माध्यममक 

मवद्यालय पीपली ड् मड्यान, राजकीय उच्च प्राथममक 

मवद्यालय अमल ई में फैट, कैल री, प्र टीन, 

काबोहाइड्र ेट व प्र टीन की मात्रा मानक अनुरूप पाई 

गई है। 

प्रदेश भर में हुई जाोंच 

ममड्-डे्-मील य जना अमतररक्त आयुक्त हेम प्रभा ने 7 

अगस्त 2019 क  प्रदेश के सभी मजला मशक्षामधकाररय ों 

क  अन्नपूर्ाा दूध य जना की गुर्वत्ता सुमनमित करने 

के मलए प्रते्यक मजले के 10 सू्कल ों की रैंड्म सैम्पमलोंग 

करवाने के आदेश मदए थे। मजसमें से द  सू्कल मजला 

मुख्यालय के चार उपखोंड् मुख्यालय, और चार ग्रामीर् 

के्षत्र ों के मलए गए थे। 

सू्कल ों में ऐसे परख रहे दूध 

मजले समहत प्रदेश के कई सू्कल ों में डे्ररय ों से तथा 

कइय ों में सीधे ग्रामीर् ों के जररए दूध सप्लाई ह ता है। 

ऐसे में सू्कल ों में लैक्ट मीटर से दूध की जाोंच करने के 

आदेश है। मशक्षक दूध के सैम्पल में लैक्ट मीटर 

ड्ालकर रीमड्ोंग (एलआर) देखते हैं और उस आधार 

पर दूध क  शुद्ध और ममलावट मवहीन मानकर बच्च ों 

क  मपला देते हैं। डे्यरी सोंचालक बताते हैं मक 

लैक्ट मीटर की जाोंच पूरी तरह शुद्ध नही ों ह ती। अगर 

दूध में चीनी या नमक ममलाकर पानी ममयाला जाए त  

लैक्ट मीटर की रीमड्ोंग कम नही ों ह ती और वह दूध भी 

शुद्धता के पैमाने पर खरा रहता है जबमक ह ता नही ों 

है। 

पूवा सरकार ने शुरू की य जना 

राजस्थान में 2 जुलाई 2018 क  पूवा मुख्यमोंत्री वसुोंधरा 

राजे मसोंमधया ने मवद्यालय ों में मवद्यामथाय ों के ठहराव क  

सुमनमित करने के मलए कक्षा 1 से 5वी ों तक के बच्च ों 

क  150 ग्राम दूध तथा 6 से 8वी ों तक के बच्च ों क  200 

ग्राम दूध पाोंतरे देना शुरू मकया। बाद में मसतम्बर 

2018 में सरकार ने य जना के तहत बच्च ों क  र जाना 

दूध देने के आदेश जारी कर मदए। केवल राजसमोंद में 

ही र जाना के तहत करीब 18 लाख रुपए से अमधक 

का दूध मदया जाता है। 

अ 
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दूध पीने से बीमार ह  गए थे 55 बचे्च 

दूध य जना के शुरुआती मदन ों में ही राजसमोंद मजले के 

पुनावली माध्यममक मवद्यालय के 31 बचे्च दूध पीने से 

बीमार ह  गए थे, बाद में उनका राजकीय आरके मजला 

मचमकत्सालय में उपचार करवाया गया था। हालही में 

ज धपुर के मबलाडा में दूध पीने से १९ बचे्च बीमार ह  

गए थे। प्रदेश भर से लगातार दूध के कारर् बच्च ों के 

बीमार ह ने की खबरें  आ रही हैं। 

ररप टा मवभाग क  भेज दी... 

मवभाग द्वारा मदए गए मनदेश पर हमने 10 सू्कल ों की 

रैंड्म जाोंच करवाई थी। ररप टा क  हमने 

उच्चामधकाररय ों क  भेज दी है। आगे से ज  मनदेश ह ोंगे 

उसकी पालना की जाएगी। 

-स हनलाल रेगर, ड्ीईओ (प्रारम्भिक), राजसमोंद 

मशक्षा मवभाग द्वारा हमें दस सू्कल ों की रैंड्म जाोंच दी 

गई थी, मजसमें से सात सू्कल ों का दूध मानक अनुरूप 

नही ों पाया गया है। हमने जाोंच कर ररप टा मशक्षा मवभाग 

क  सौोंप दी है। 

-नरेश चेजारा, एफएसओ, मचमकत्सा एवों स्वास्थ्य 

मवभाग, राजसमोंद 

 

Karimnagar Dairy wins national award 
11, 2020 20:29 IST 

https://www.thehindu.com/news/national/telangana/karimnagar-dairy-wins-national-award/article30544959.ece 

 
he Karimnagar Dairy — Karimnagar Milk 

Producer Company Limited — has been 

conferred with India Dairy award-2020 

by the Agriculture Today group under the Best 

medium-sized company in the country. 

At a function organised in New Delhi on Friday, 

Karimnagar Dairy chairman Ch Rajeshwara Rao 

and advisor V. Hanumantha Reddy received the 

award from Union Animal Husbandry, Dairy De-

velopment Secretary Atul Chaturvedi. The Ka-

rimnagar Dairy had emerged number dairy in 

the Telangana State in terms of procurement 

and sales of milk and milk products. 

 

Price stabilisation: Buffer’s time has come 
Updated: January 10, 2020 11:56:26 am 

https://indianexpress.com/article/india/price-stabilisation-buffers-time-has-come-6206945/ 

 

ilk is a perishable produce and can-

not, hence, be stored as such, unlike 

wheat, rice, pulses or sugar. It’s only 

the fat and solids-not-fat (SNF) portions — con-

stituting about 3.5% and 8.5%, respectively by 

weight of cow milk, while 6.5% and 9% in the 

case of buffalo milk — that are storable. 

Moreover, being produced on a daily basis — 

again unlike, say, wheat that is harvested just 

once for consumption through the year — milk 
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doesn’t really need to be stored much. Dairies 

typically convert its fat into white butter or 

ghee and the SNF into skimmed milk powder 

(SMP). Such conversion happens during the 

“flush” season (October-March), when milk pro-

duction by buffaloes goes up 50% or more com-

pared to that during the “lean” period (April-

September), with this difference at roughly 20% 

for cow milk. The SMP and butter fat produced 

from surplus milk received during flush is, in 

turn, used for reconstitution in the lean sum-

mer and monsoon months. 

In the past — especially during the Operation 

Flood period (1970-96) — the National Dairy 

Development Board (NDDB) operated two 

schemes. The first one was a National Milk Grid 

(NMG), which essentially comprised a fleet of 

over 1,100 insulated rail and road milk tankers. 

These facilitated the movement of milk, linking 

major rural milk sheds to urban consuming cen-

tres and also smoothening “regional” imbal-

ances in supply and demand. 

The second scheme entailed creating storage 

facilities for SMP and butter, to take care of 

“seasonal” imbalances and ensure stable year-

round supply of milk. The NDDB Act of 1987 

mandated this “institution of national im-

portance” with the twin tasks of establishing an 

NMG, under Section 16 (2) (f) (iii), and building 

up “a reserve of buffer stock of basic commodi-

ties” (Section 16 (2) (r)). 

  



Over the years, however, both these key roles 

assigned to NDDB have receded into the back-

ground. NDDB, to start with, is no longer the 

force it used to be. Its turnover in 2018-19, at 

Rs 326.49 crore, was a fraction of the Rs 9,570 

crore of Mother Dairy Fruit & Vegetable Private 

Ltd. The latter, a wholly-owned subsidiary com-

pany, was merely a “subsidiary unit” of NDDB 

prior to its corporatisation in 2000. There are 

many who even refer to NDDB today as a 

“Mother Dairy Development Board”! 

The other reason for NMG and buffer stock op-

erations being practically rendered redundant 

has to do with supply itself. In the last decade 

and a half, India has become marginally surplus 

in milk, with the country even being a net ex-

porter of SMP in most years, barring 2010-11 

and 2011-12 (see table above). The need for an 

NMG or maintaining a buffer reserve has, there-

fore, probably not been felt. Regional and sea-

sonal imbalances in milk, if any, have been left 

entirely to market forces to even out. 

That may, however, prove a costly mistake, es-

pecially this year, which could see India’s milk 

production actually fall, perhaps for the first 

time in recent memory. This is borne out by 

both cooperative as well as private dairies re-

porting lower procurement so far in 2019-20 

over the last fiscal. In states such as Maharash-

tra, farmers are now getting Rs 31-32 for a litre 

of cow milk with 3.5% fat and 8.5% SNF, as 

against Rs 21-22 a year ago, even as domestic 

SMP prices have more than doubled to Rs 310-

320 per kg over this period. 

Ironically, last year at this time, dairies were 

saddled with huge unsold stocks of powder and 

fat. Not only were they disposing of SMP at Rs 

140-150 per kg, but also defaulting in making 

payments to farmers or slashing procurement 

prices and volumes. Some had even made rep-

resentations to the NDDB as well as the Centre 

to create a buffer stock of at least 50,000 

tonnes of SMP. That request was not acceded 

to. Instead, the Gujarat and Maharashtra gov-

ernments extended a subsidy of Rs 50/kg on 

SMP exports, on top of the Centre’s own 10% 

incentive under the Merchandise Export from 

India Scheme. 

As a result, around 64,000 tonnes of SMP (in-

cluding the SMP equivalent of casein, a milk 

protein) got exported during 2019-10. The cost 

of it, taking only a Rs 50/kg subsidy on 50,000 

tonnes, would have been Rs 250 crore. Had the 

same 50,000 tonnes been purchased from dair-

ies at Rs 200 per kg — Rs 50 over the then mar-

ket rate — it would have cost the Centre/NDDB 

Rs 1,000 crore. That buffer stock created would, 

however, have been useful in the current year. 

Not only would it have helped stabilise SMP 

prices at Rs 250/kg or so, the Centre/NDDB may 

even have profited by selling the stock at this 

higher rate. 

Unlike in cereals or pulses, buffer stocking oper-

ations for milk will not be too costly. India’s an-

nual SMP production of 5,50,000-6,00,000 

tonnes is equivalent to 6.5-7 million tonnes (mt) 

of milk. In other words, hardly 4% of its esti-

mated milk output of 176 mt. But it is the 

5,50,000-6,00,000 tonnes of SMP and 3,00,000-

3,50,000 tonnes of butterfat produced and 

stocked by dairies that practically sets the price 

of milk. When those stocks are in excess or 

short of the otherwise daily flow of milk from 

the udders of animals, farmers or consumers 

pay the price. 

Building a 50,000 tonnes buffer of SMP and 

30,000 tonnes of butter is an idea from the past 

that is relevant even in present times. This stock 

might initially have to be created through im-

ports; India may well turn a net importer this 

year for the first time since 2011-12. Care must 

be taken, though, that the sales from it do not 

end up depressing domestic prices. The purpose 

of buffer should be price stabilisation, both for 

the producer and the consumer. 

 



FSSAI asks food operators to be aware of fake websites 

10th Jan 2020 

https://yourstory.com/2020/01/fssai-fake-websites-food-business-foodtech 

ood safety regulator FSSAI on Thursday 

appealed food business operators (FBOs) 

to be aware of fake websites being oper-

ated for providing registration and licensing ser-

vices. The Food Safety and Standards Authority 

of India (FSSAI) also said it will not be responsi-

ble for loss or damage suffered by the FBO on 

account of deficiency of services by such web-

sites. FBOs can apply for licence or registration 

only through the FSSAI portal. 

In case of need for any help, applicants may ap-

proach the regional offices of FSSAI or jurisdic-

tional designated officer or food safety officer 

for guidance, details of which are available at 

www.fssai.gov.in, he added. It is mandatory for 

the following individuals or entities to obtain 

FSSAI Registration or License as per the rules 

and regulation of the Food Safety and Standard 

Act, 2006: All types of Food Manufacturer Food 

Packaging unit Food Storage unit Wholesale 

food business operators Food Traders Online 

Food Business Operator Caters or Hotel Raw 

food material suppliers Exporter and Importer 

of food products Food products Transporter 

and Distributors Food Product retailers. FSSAI 

said it has come to its notice that a number of 

websites are operating with the domain name 

comprising the word 'FSSAI' along with suffix or 

affix 'registration', 'licence', etc. Some of such 

websites also use the logo of FSSAI. 

In the event that any one intends to avail the 

services of any such online websites for regis-

tration or licence as food business operator, it is 

advisable that background check of such third 

party should be carried out with regard to au-

thenticity or reliability of its services, it added. 

FSSAI has also launched a Food Safety Mitra 

Scheme wherein Digital Mitras are being 

trained to assist FBOs for online filings related 

to licensing and registration, at nominal 

charges.

 

 

Fodder scarcity, cattle loss hits milk production 
Jan 10, 2020 

https://timesofindia.indiatimes.com/city/kolhapur/fodder-scarcity-cattle-loss-hits-milk-production/arti-

cleshow/73179082.cms 

olhapur: The last four months of 2019 

brought a major worry for dairy farm-

ers of the region, especially those in 

Kolhapur. 

Dairies in the region have recorded a decline in 

milk production owing to the after-effects of 

devastating floods in August 2019. Not only did 

the farmers lose a lot of cattle, the water dam-

aged sugar cane fields that provide easy fodder 

for the cattle. The hike in price of cattle feed 

only added to their woes. 

Officials associated with dairy farming said the 

Kolhapur District Milk Producers Organisation, 

popularly known as Gokul, is facing daily drop of 

2.50 to 3 lakh litre in milk production. Gokul is 

the biggest cooperative dairy in western Maha-

rashtra and supplies milk to major cities includ-

ing Mumbai and Pune. 

According to the district cooperative depart-

ment, the milk collection in the district has de-

clined by seven lakh litres in a year. The total 

milk collected in the district in December 2018 

was around 26,17,724 litres. In contrast, milk 

collection in December was 18,87,497 litres. 

The daily milk production has continued to re-

duce from three to seven lakh litres in last four 

months in 2019 compared with the year 2018. 
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Gokul director Arun Narke said they had daily 

collection of around 12 to 13 lakh litres of milk, 

which has reduced to 10 to 10.50 lakh per day 

now. 

“Sudden changes in climate have affected milk 

production. The floods in August 2019 devas-

tated life and cattle population in Kolhapur dis-

trict and also the standing crops, including sugar 

cane. This led to a serious problem of fodder for 

cattle. The livestock residing on all the banks of 

the rivers in Kolhapur, Sangli and Satara districts 

are severely affected due to this,” he said. 

Narke added that the price of cattle feed has in-

creased, making it difficult to dairy farmers to 

sustain the cattle and impacted milk produc-

tion. 

Dairy farmers said the daily expenditure on 

maintaining cattle in the absence of ready cattle 

in their fields had become unbearable. 

Ramesh Malgonda Patil, dairy farmer from Gad-

hinglaj, said, “The rate of cattle feed has in-

creased by Rs 400 for 50 kg sack as compared 

with last year’s prices. We are also facing pau-

city of fodder to feed cattle due to floods. I have 

seven cattle that used to give 40 litre milk daily 

last year, which has now reduced to 30 litres 

per day. We are unable to meet daily expendi-

ture on the cattle. The rearing of cattle is no 

more a profitable business now.” 

 

FSSAI urges food business operators to ensure use of official portal to obtain licenses, 

registrations 
January 09, 2020 

https://www.thehindubusinessline.com/news/fssai-urges-food-business-operators-to-ensure-use-of-official-por-

tal-to-obtain-licenses-registrations/article30523811.ece 

 
ood Standards and Safety Authority of 

India (FSSAI) has urged food business op-

erators to ensure they use the regula-

tor’s official portal to apply for licenses and reg-

istration. This came after the regulator ob-

served that a number of websites are operating 

with a domain name consisting of the regula-

tor's name and words such as ‘registration’ or 

‘license’ as suffix or prefix. It also noted that 

some of these websites also wrongly display the 

FSSAI logo. 

“FSSAI is a statutory body constituted under the 

Food Safety and Standards Authority of India 

Act, 2006. It has not authorised any entity to 

register its website with the domain name com-

prising the word ‘FSSAI’ or to use its name and 

logo, or represent FSSAI as such,” the food 

safety authority said in a statement on Thurs-

day. 

Sources said that the regulator has received 

complaints that some websites sporting FSSAI's 

name in their domain name, claim to offer con-

sulting services to food businesses to obtain 

FSSAI licenses and registrations. 

FSSAI in its statement emphasized that applica-

tions to obtain FSSAI registration or licenses 

"can only be made at the official food licensing 

and registration portal of the food safety au-

thority." 

Pawan Agarwal, CEO, FSSAI said that food busi-

ness operators must exercise care and caution 

while applying for FSSAI license or registration. 

He also added that they must use only the food 

safety authority's official licensing portal for 

such applications. 
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Recently, FSSAI has also launched a Food Safety 

Mitra Scheme through which Digital Mitras or 

individuals with IT skills are being trained to as-

sist food business operators for online filings re-

lated to licensing and registration for a nominal 

charge. “Public is encouraged to use the ser-

vices of Food Safety Mitras,” the official state-

ment added. 

 

 

33% Nabard subsidy to poor farmers, Dalits for setting up dairy farms 
Jan 09, 2020 

https://timesofindia.indiatimes.com/city/ludhiana/33-nabard-subsidy-to-poor-farmers-dalits-for-setting-up-dairy-

farms/articleshow/73163758.cms 

udhiana: In a good news for dairy farm-

ers of the district, the dairy department 

has announced a few programmes that 

would benefit those ailing from economically 

weaker sections. 

Giving more information, Dilbagh Singh Hans, 

deputy director (dairy department) of Ludhiana 

said, “Special programmes have been started 

for diversification in agriculture and for uplifting 

the living standards of weaker sections, particu-

larly scheduled castes (SC), by training them in 

dairy management. Under the scheme of pro-

motion of dairy farming as livelihood for SC 

beneficiaries, chosen candidates will be im-

parted training in artificial insemination, preg-

nancy diagnosis, diseases in animals as well as 

how to grow green fodder through the year and 

milk handling.” 

Dr Hans also added that the training provided 

will be comprehensive and the candidates will 

also be shown films related to this profession to 

expose them to industry standards and expecta-

tions. On the completion of the training course, 

the candidates will then be awarded with certif-

icates as well as scholarships. Candidates who 

successfully complete the training will be eligi-

ble for easy loan from banks, enabling them to 

proceed further. National Bank for Agriculture 

and Rural Development (Nabard) would also be 

providing 33% subsidy for setting up of dairy 

farms.” 

Hans had urged youngsters from SC category to 

take full advantage of the training programme 

as well as other schemes of the department and 

set up their own businesses. He said selection 

of candidates during training and later for im-

parting benefits, will be carried out on January 

13 at district-level offices. 

The officials of dairy department said the selec-

tion of candidates from Ludhiana district will be 

carried in the office of deputy director (dairy), 

598 L, Model Town in Ludhiana and youth be-

longing to the scheduled caste category who 

have passed at least Class V and are aged be-

tween 18 and 20, should reach the office along 

with their Aadhaar card and caste certificate, 

original certificates substantiating their age and 

eligibility, photocopies of all documents, two 

passport size photographs by 10am on January 

10. The selection process will start at 10am on 

January 13. Further information can be sought 

from the department’s helpline number 0161-

2400223. 
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Collector lauds performance of Karimnagar Dairy 
JANUARY 09, 2020 23:07 IST 

https://www.thehindu.com/news/national/telangana/collector-lauds-performance-of-karimnagar-dairy/arti-

cle30527113.ece 

 
ankranthi Samburalu’ held on the dairy 

premises 

Collector K. Shashanka has predicted that 

Karimnagar Milk Producer Company Limited, 

a.k.a Karimnagar Dairy would make more 

strides in milk production and milk sales in the 

coming days with its innovative policies. 

The Collector visited the Karimnagar Dairy 

premises on Thursday to participate in 

‘Sankranthi Samburalu’, the annual festival or-

ganised by the dairy on the eve of Sankranthi 

festivities by organising rangoli competitions for 

the children of milk producers. More than 400 

students had participated in the rangoli compe-

titions and painted the premises colourfully 

with thought-provoking rangolies on Disha inci-

dent, girl child protection etc. 

Mr Shashanka inspected the colourful rangolies 

painted by the girls and appreciated them. He 

also visited the dairy farm and inquired about 

the breeding of animals, fodder etc. Speaking 

on the occasion, the Collector called upon the 

farmers to take up dairy units along with farm 

activities to reap riches besides good health 

with the consumption of milk and milk prod-

ucts. He also said that rearing of milch animals 

would also help the farmers to produce organic 

manure through vermicompost. 

He also appreciated the Karimnagar Dairy for 

taking measures for increasing milk production 

by distributing milch animals by providing finan-

cial assistance. He also lauded the welfare 

schemes for the dairy farmers and their family 

members and also cattle. On this occasion, he 

distributed scholarships to the students of milk 

producers and prizes to the bulk cooling units 

for more procurement of milk and also insur-

ance amount to the bereaved families of milk 

producers. 

Dairy chairman Ch Rajeshwara Rao explained 

about the progress of the Karimnagar dairy 

since last two decades. Claiming that the dairy 

had emerged number one dairy in terms of milk 

procurement and milk sales, he also said that 

Karimnagar Dairy tops in welfare schemes for 

the farmers. He also explained about the expan-

sion of the dairy at Nallagonda village with a ca-

pacity of 3 lakh litres. Dairy Advisor V Hanu-

manth Reddy, Managing Director P Shankar 

Reddy, directors and others were also present. 
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Maharashtra: Dairy products worth Rs 69 lakh seized for ‘incorrect’ labelling 
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rect-labelling/articleshow/73148660.cms 

 
UMBAI: The Maharashtra Food & 

Drug Administration (FDA) seized 

dairy products worth Rs 69 lakh for 

“incorrect” labelling during raids carried out at 

cold storage facilities across the state between 

January 2 and 4. 

“A special drive was carried out against food 

manufacturing companies that violate norms 

laid down in the Food Safety Standards Act, 

2006, and for making wrong claims to attract 

consumers,’’ said a senior FDA official. 

FDA teams picked up stocks of Nutralite Fat 

Spread (Zydus Wellness Pvt Ltd), and Amul Lite 

and Delicious (Gujarat Cooperative Milk Mar-

keting Federation Ltd) from Goregaon, Panvel, 

Nashik and Aurangabad. “Labels on these prod-

ucts declared them as ‘zero cholesterol’ and 

‘low fat low cholesterol’, but these claims do 

not match the standards laid down in the 

Schedule I (Nutritional Claims) of Advertising & 

Claim Regulation, 2018, of FSS Act, 2006,” said 

the official. 

As per the new rules, products with ‘zero cho-

lesterol’ label could have cholesterol and satu-

rated fatty acid level of up to1.5gm/100gm. 

“But the seized products had levels of over 

35gm per 100 gm,” said the official. Nutralite 

Fat Spread had 35gm of saturated fats, while 

both Delicious Fat Spread and Amul Lite had 

37gm each. 

According to industry experts, FSSAI tweaked 

the labelling rules six months back, and compa-

nies had sought more time to implement the 

changes. 

R S Sodhi, managing director of Gujarat Cooper-

ative Milk Marketing Federation Ltd., manufac-

turer of Amul products, said, “The FSSAI advi-

sory was dated June 28, 2019, and came into ef-

fect on December 28, 2019.’’ The company had 

written to FSSAI a few months ago seeking 

more time to implement the changes in label-

ling. The stocks seized were manufactured be-

fore the ‘implementation’ date, said another of-

ficial. 

A spokesperson for Zydus Wellness Pvt Ltd said, 

“We cannot comment on the matter as the 

company is yet to receive the notice from Ma-

harashtra FDA. Our product claims are in com-

pliance with Food Safety and Standards Act and 

its allied regulations. Our products are regularly 

tested to conform to the standards prescribed. 

We shall reply to the notice once we receive the 

same.” 
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udhiana: Dr Dilbagh Singh Hans, deputy 

director (Dairy), Ludhiana, has informed 

that under the leadership of Punjab Ani-

mal Husbandry, Dairy Development, and Fisher-

ies minister Tript Rajinder Singh Bajwa and di-

rector, Dairy Development (Punjab) Dr Inderjit 

Singh, special programmes have been started 

for diversification in agriculture, and uplift of 

the standard of weaker sections/scheduled 

castes by training them in the dairy profession. 

He informed that the dairy department had 

started the ‘Scheme of Promotion of Dairy 

Farming as Livelihood for SC Beneficiaries Farm-

ing’, under which free dairy training would be 

given to them. He said candidates would be im-

parted training in artificial insemination, preg-

nancy diagnosis, diseases in animals, growing 

green fodder throughout year, and milk han-

dling. 

Dr Hans informed that candidates would be 

trained in all aspects of dairy farming. Besides, 

they would also be shown films related to this 

profession. On the completion of this training 

course, candidates would then be awarded with 

certificates as well as scholarship. He said candi-

dates who successfully complete this training 

would be eligible for easy loan from banks, so 

that they start their business. He said the Na-

tional Bank for Agriculture and Rural Develop-

ment (Nabard) would also provide 33% subsidy 

for setting up dairy farms. 

He urged the youth from scheduled castes to 

take full advantage of this training programme, 

as well as other schemes of the department, 

and set up their own businesses. He said the se-

lection of candidates during training and later 

for imparting benefits, would be carried out on 

January 13 at district-level offices. 

He informed that the selection of candidates 

from Ludhiana district would be carried in the 

office of Deputy Director Dairy, 598-L, Model 

Town, Ludhiana. Dr Dilbagh Singh Hans in-

formed that youth belonging to Scheduled 

Castes who have passed at least Class V, and 

aged between 18-50, should reach the office 

along with their Aadhaar Card and caste certifi-

cate, original certificates regarding their age 

and eligibility, photocopies of all documents, 

two passport size photographs by 10am on Jan-

uary 10. He informed that the selection process 

would start at 10am on January 13. Further in-

formation can be sought from the department’s 

helpline number 0161-2400223. 
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given to them. He said candidates would be im-

parted training in artificial insemination, preg-

nancy diagnosis, diseases in animals, growing 

green fodder throughout year, and milk han-

dling. 

Dr Hans informed that candidates would be 

trained in all aspects of dairy farming. Besides, 

they would also be shown films related to this 

profession. On the completion of this training 

course, candidates would then be awarded with 

certificates as well as scholarship. He said candi-

dates who successfully complete this training 

would be eligible for easy loan from banks, so 

that they start their business. He said the Na-

tional Bank for Agriculture and Rural Develop-

ment (Nabard) would also provide 33% subsidy 

for setting up dairy farms. 

He urged the youth from scheduled castes to 

take full advantage of this training programme, 

as well as other schemes of the department, 

and set up their own businesses. He said the se-

lection of candidates during training and later 

for imparting benefits, would be carried out on 

January 13 at district-level offices. 

He informed that the selection of candidates 

from Ludhiana district would be carried in the 

office of Deputy Director Dairy, 598-L, Model 

Town, Ludhiana. Dr Dilbagh Singh Hans in-

formed that youth belonging to Scheduled 

Castes who have passed at least Class V, and 

aged between 18-50, should reach the office 

along with their Aadhaar Card and caste certifi-

cate, original certificates regarding their age 

and eligibility, photocopies of all documents, 

two passport size photographs by 10am on Jan-

uary 10. He informed that the selection process 

would start at 10am on January 13. Further in-

formation can be sought from the department’s 

helpline number 0161-2400223. 

 

Mother Dairy's 'Rishton Ka Swad Badhaey' campaign asserts new brand positioning 
January 07, 2020, 08:37 IST 

https://brandequity.economictimes.indiatimes.com/news/marketing/mother-dairys-rishton-ka-swad-badhaey-

campaign-asserts-new-brand-positioning/73131739 

anjay Sharma, business head – value 

added dairy products, Mother Dairy Fruit 

& Vegetable Pvt. Ltd., tells ET-

BrandEquity.com how the new positioning for 

the value added dairy products is being exe-

cuted with a distinct visual language at all con-

sumer touchpoints – be it communication, pack 

graphics etc and how the packaging change is to 

engage consumers with key category codes and 

product attributes in a refreshing design tem-

plate. 

Mother Dairy strives to bring these values to its 

consumers through its range of healthy & de-

lightful dairy products. When people come to-

gether, magic happens – the magic of together-

ness! So, whether we are chilling with friends or 

around our own family table, there is always a 

Mother Dairy product around to make the mo-

ment sweeter and bring us together in a won-

derful way. 

The articulation of the new positioning proposi-

tion – ‘Rishton Ka Swad Badhaey’ is a testament 

to the fact that Mother Dairy’s dairy products 

offers you the quintessential delightful refresh-

ing taste that prolongs the time spent with 

friends and loved ones. 

What are the mediums of communication and 

what is the marketing strategy, spend and com-

pany's YoY growth? 

For this season, it will be print, radio, digital and 

outdoor. The campaign is expected to create 

awareness and brand affinity for Mother Dairy’s 

range of dairy products while making it aspira-

tional among consumers across target audi-

ence. The communication is going to further 
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strengthen our position as a ‘caregiver’ which 

the brand has been known for over several 

years. 

 

A substantial portion of our investments is 

ploughed into planning and execution of mar-

keting initiatives across categories/markets of 

our operations. The value-added dairy products 

business is growing at 25% CAGR. We have 

been outpacing industry growth in almost every 

category that we operate in. 

What is the recent makeover of dairy beverages 

range and the packaging change? 

We have been aligning the new positioning of 

our dairy products in all possible forms of com-

munication. Since pack graphic is the ultimate 

touch point and the moment of truth, we are 

also aligning the pack graphics of all our prod-

ucts (including beverages) with the new posi-

tioning platform. 

The recent makeover of our dairy beverages 

range which revolves around the fact that con-

versations over food stimulate togetherness as 

conversations are the beginning of a lot of 

things! Whether it is solving problems, reaching 

out, meeting friend over a drink/beverage – 

people bond. We will be aligning all our pack 

graphics of value-added dairy products with the 

new positioning platform. 

What are the future plans of the company? 

All our consumer facing communication for 

dairy products will be basis the new brand es-

sence which eventually will help us in building 

the brand equity and will be a step towards 

making the brand contemporary and aspira-

tional among consumer mind space. In addition, 

we are working towards aligning our future 

product portfolio in line with the central theme 

of our new positioning. 

 

भारत में क् ों महोंगा हुआ दूध? 
7 jan 2020 

https://www.gaonconnection.com/animal-husbandry/why-milk-became-expensive-in-india-46922 

ध के बढ़ते दाम ों से मचोंमतत कें द्र सरकार के 

पशुपालन और डे्यरी मोंत्रालय ने देश में दूध के 

उत्पादन, उपलब्धता और बढ़ती कीमत ों के 

आोंकलन के मलए 3 जनवरी क  सभी प्रमुख मनजी और 

सहकारी के्षत्र की डे्यररय ों की एक बैठक बुलाई थी। 

प्याज के मामले में मकरमकरी ह ने के बाद सरकार दूध 

के मामले में पहले ही सतका  ह कर उमचत कदम 

उठाना चाहती है। 

मपछले मदन ों देश की सहकारी के्षत्र की डे्यररय ों ने दूध 

के दाम द  से तीन रुपए प्रमत लीटर बढ़ाए थे। उनकी 

देखा-देखी मनजी के्षत्र की डे्यररय ों और स्थानीय दूमधय ों 

ने भी अपने दाम बढ़ा मदए। यह मपछले सात महीन ों के 

भीतर दूध की कीमत ों में दूसरी बढ़ तरी थी। मपछले 

साल मई में भी मदल्ली में फुल-क्रीम दूध, मजसमें 6 

प्रमतशत फैट (घी या वसा) और 9 प्रमतशत सॉमलड््स-

नॉट-फैट (वसा के अलावा दूध में मौजूद अन्य ठ स 

पदाथा) की मात्रा ह ती है, के दाम द  रुपए प्रमत लीटर 

बढ़ाए गए थे। 

प्याज व अन्य सम्भिय ों के बढ़ते दाम ों के बाद दूध की 

बढ़ी कीमतें सरकार के मलए नया मसरददा  बन सकती 

हैं। राष्ट्र ीय साोंम्भख्यकी कायाालय द्वारा जारी मकए गए 

आोंकड ों के अनुसार इस वर्ा नवोंबर में उपभ क्ता खाद्य 

पदाथा महोंगाई दर 10 प्रमतशत पर पहुोंच गई ज  मपछले 

छह साल ों का सबसे उच्चतम स्तर है। इसका मूल 

कारर् खाद्य पदाथों मवशेर्कर सम्भिय ों, दूध आमद की 

महोंगाई दर बढ़ना है। अथाव्यवस्था में छाई मोंदी और 

दू 
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बढ़ती बेर जगारी के बीच लगातार बढ़ते महोंगाई के 

ब झ से आम आदमी पस्त है। ऐसी म्भस्थमत में दूध जैसी 

अमत आवश्यक खाद्य वसु्त के दाम क् ों बढ़े? 

दूध के दाम बढ़ने के कारर् ों का मवशे्लर्र् करने के 

मलए दूध की मपछले दस साल ों की कीमत ों और 

सरकारी नीमतय ों का आोंकलन करना ह गा। फरवरी 

2010 में मदल्ली में फुल-क्रीम दूध के दाम 30 रुपए 

प्रमत लीटर थे, ज  मई 2014 में बढ़कर 48 रुपए प्रमत 

लीटर ह  गए। 

यूपीए सरकार के दूसरे कायाकाल की इस अवमध में 

उपभ क्ताओों के मलए दूध के मौमद्रक दाम औसतन 15 

प्रमतशत प्रमत वर्ा की दर से बढ़े। इस अवमध में 11 

प्रमतशत की औसत उपभ क्ता खाद्य महोंगाई दर क  

देखते हुए यह बढ़ तरी बहुत अमधक भी नही ों थी। म दी 

सरकार के पहले पाोंच साल ों के कायाकाल में मदल्ली में 

फुल क्रीम दूध के दाम मई 2014 में 48 रुपए प्रमत 

लीटर से बढ़कर मई 2019 में 53 रुपए प्रमत लीटर पर 

पहुोंचे। यानी म दी सरकार के पहले कायाकाल में 

उपभ क्ताओों के मलए दूध के मौमद्रक दाम औसतन 2.1 

प्रमतशत प्रमत वर्ा की दर से बढ़े। इस अवमध में 3.3 

प्रमतशत की औसत उपभ क्ता खाद्य महोंगाई दर क  

देखते हुए दूध के वास्तमवक दाम घट गए थे। 

दुग्ध उत्पादन की बढ़ती लागत और खाद्य महोंगाई दर 

क  समाय मजत करने के मलए इस अवमध में दूध के 

दाम कम से कम 7 प्रमतशत प्रमत वर्ा की मामूली 

मौमद्रक दर से भी बढ़ाये जाते त  भी मई 2019 में 

मदल्ली में फुल क्रीम दूध के दाम लगभग 65 रुपए प्रमत 

लीटर ह ते। जबमक 15 मदसोंबर क  हुई बढ़ तरी के 

बाद भी फुल क्रीम दूध की कीमत 55 रुपए प्रमत लीटर 

ही हैं। यानी दूध के दाम ों में हुई हामलया बढ़ तरी के 

बावजूद उपभ क्ताओों क  दूध अब भी वामजब दाम ों से 

लगभग 10 रुपए प्रमत लीटर सस्ता ममल रहा है। 

दूध के के्षत्र में समक्रय अमूल जैसी सहकारी सोंस्थाओों 

के कारर् एक तरफ त  उपभ क्ताओों क  दूध के बहुत 

अमधक दाम नही ों चुकाने पडते, वही ों दूसरी तरफ 

उपभ क्ताओों द्वारा दूध पर खचा मकये गए एक रुपए में 

से लगभग 75 पैसे मकसान ों तक पहुोंचते हैं। मकसान 

अपने उपय ग के बाद लगभग 10 कर ड टन दूध प्रमत 

वर्ा बेच देते हैं। दूध के दाम 10 रुपए प्रमत लीटर कम 

ममलने के कारर् देश का दुग्ध उत्पादक मकसान 

लगभग एक लाख कर ड रुपए प्रमत वर्ा का घाटा अब 

भी सह रहे हैं और यह रकम मकसान ों की जेब से 

मनकलकर सीधा उपभ क्ताओों की जेब में जा रही है। 

मपछले पाोंच साल ों में मकसान ों क  दूध के उमचत एवों 

लाभकारी मूल्य नही ों ममले, उले्ट हर साल महोंगाई और 

लागत बढ़ने के कारर् दुग्ध उत्पादक मकसान ों क  

काफी घाटा झेलना पडा। इस कारर् सबसे पहले त  

मकसान ों ने अपने दुधारू पशुओों की सोंख्या क  घटा 

मदया। दूसरा, दुग्ध उत्पादन की बढ़ती लागत क  

देखते हुए पशुओों क  मकसान उमचत मात्रा में प र्क 

पशु-आहार और चारा भी नही ों म्भखला पाए। दुग्ध 

उत्पादन में घाटे के कारर् बीमार पशुओों के इलाज 

और रखरखाव पर ह ने वाले खचे में भी कटौती करनी 

पडी। ड्ीज़ल के दाम और मजदूरी भी मपछले पाोंच 

साल ों में काफी बढ़े हैं मजसका प्रभाव दूध के दाम ों में 

मदख रहा है। 

तीसरा, मपछले पाोंच साल ों में ग्रामीर् के्षत्र ों में आवारा 

पशुओों की सोंख्या बेतहाशा बढ़ी है। पशु-गर्ना 2012 

के अनुसार देश में आवारा पशुओों की सोंख्या 53 लाख 

थी। एक अनुमान के अनुसार इस वक्त भारत में 

लगभग एक कर ड आवारा पशु हैं ज  दुधारू पशुओों 

के हरे चारे क  बडी मात्रा में खेत ों में ही चट कर जाते 

हैं। पशु-आहार में काम आने वाली अन्य फसल ों क  भी 

ये नुकसान पहुुँचाते हैं। इससे दुधारू पशुओों के मलए 

चारे और पशु-आहार की उपलब्धता घट जाती है। 

इससे चारा महोंगा ह  जाता है और दुग्ध उत्पादन की 

लागत बढ़ जाती है। 

अब पूोंजी का यह स्र त लगभग समाप्त ह  गया है, 

उल्टा आवारा पशु सारी ग्रामीर् अथाव्यवस्था पर एक 

ब झ बन गए हैं। इसका खाममयाजा एक तरफ दुग्ध 

उत्पादन की बढ़ती लागत के कारर् मकसान ों क , त  

दूसरी तरफ महोंगे दूध के रूप में उपभ क्ताओों क  

उठाना पड रहा है। इस साल अब तक मकसान ों क  

ज़्यादा कीमत देने के बावजूद सहकारी और मनज़ी 

डे्यररय ों के द्वारा मकसान ों से खरीदे जाने वाले दूध की 

मात्रा मपछले साल के मुकाबले 5-6 प्रमतशत कम हुई 

है। छठा, इस वर्ा मवलोंब से आये मानसून के कारर् 



कई राज्य ों में पहले त  सूखा पडा, मफर बाद में 

अत्यमधक बाररश और बाढ़ की म्भस्थमत बन गई मजस 

कारर् भी चारे की उपलब्धता घटी है। 

सातवाों, वर्ा 2019-20 का देश का कुल बजट 27.86 

लाख कर ड रुपए है। इसमें से पशुपालन और डे्यरी 

काया हेतु ममलने वाले छ टे से बजट क  मपछले वर्ा के 

3,273 कर ड से घटाकर इस साल 2,932 कर ड रुपए 

कर मदया गया। दूध उत्पादन जैसी अमत महत्वपूर्ा 

आमथाक गमतमवमध का बजट कम करना उमचत नही ों है। 

आठवाों, अकू्टबर से माचा के बीच का समय दूध के 

अमधक उत्पादन का सीजन ह ता है मजसे 'फ्लश 

सीजन' कहते हैं। इस दौरान दूध के दाम बढ़ने की 

सोंभावना ना के बराबर ह ती है। लेमकन गममाय ों में दूध 

का उत्पादन कम ह  जाता है और दाम बढ़ जाते हैं। 

इस बार समदाय ों में दाम बढ़ाने के बावजूद डे्ररय ों की 

दूध की खरीद में मगरावट आना अच्छा सोंकेत नही ों है। 

मपछले साल जब दूध पाउड्र का ढ़ेर लगा हुआ था 

और इसके दाम मगरकर 150 रुपए प्रमत मकल ग्राम के 

स्तर पर आ गए थे। उस समय सरकार ने दूध पाउड्र 

के मनयाात के मलए 50 रुपए प्रमत मकल ग्राम की 

सम्भिड्ी भी दी थी। अब दूध पाउड्र के दाम द गुने 

ह कर 300 रुपए प्रमत मकल ग्राम ह  गए हैं। यमद 

मपछले साल सरकार दूध पाउड्र का बफर स्टॉक बना 

लेती त  उस वक्त मकसान ों क  दूध की कम कीमत 

ममलने से नुकसान नही ों ह ता और आज उपभ क्ताओों 

क  भी बहुत अमधक कीमत नही ों चुकानी पडती। 

इन सब नीमतय ों का असर अब दुग्ध उत्पादन और दूध 

की कीमत ों में मदखने लगा है। हमारे देश में लगभग 

सोंगमठत व असोंगमठत के्षत्र के 12 कर ड पररवार दुग्ध 

उत्पादन, दुग्ध व्यापार और दुग्ध उत्पाद ों क  बनाने के 

काम में लगे हुए हैं। यानी हमारे देश के लगभग 60 

कर ड ल ग ों की जीमवका दूध पर मनभार है। दूध की 

कम कीमत ममलने से घाटे के कारर् यमद मकसान 

पशुपालन से मवमुख ह  गए त  पहले से ही सोंकट से 

जूझ रही कृमर् व ग्रामीर् अथाव्यवस्था और गहरे सोंकट 

में फों स जाएगी। देश की दूध की बढ़ती माोंग की 

आपूमता और दुग्ध उत्पादन में आत्ममनभारता बनाये 

रखने के मलए दुग्ध उत्पादक मकसान ों क  लाभकारी 

मूल्य देना ह गा, अन्यथा दूध की कीमतें भी प्याज की 

राह पर जा सकती हैं। 

 

Congress’ big plan to take on Yogi Adityanath — cow day-care centres in UP 
6 January, 2020 1:47 pm IST 

https://theprint.in/politics/congress-big-plan-to-take-on-yogi-adityanath-cow-day-care-centres-in-up/345164/ 

 

New Delhi: From slamming Prime Minister Nar-

endra Modi over the imposition of Section 144 

in his constituency of Varanasi, and meeting vic-

tims of alleged police excess in Uttar Pradesh, 

to taking on the Adityanath government over 

the arrest of party leader and activist Sadaf 

Zafar, Congress general secretary (UP east) Pri-

yanka Gandhi Vadra has made her presence felt 

in the state hit by the Citizenship Amendment 

Act protests.  

But those aren’t the only moves she has made 

in Uttar Pradesh.  

In a bid to counter the BJP’s narrative in UP, Pri-

yanka has formed a 132-member team that she 

sent to Chhattisgarh — the state where the 

Congress secured a decisive victory over the BJP 

in 2018.  

The UP Congress team attended a five-day 

workshop, from 16 to 20 December, under the 

tutelage of Chhattisgarh Chief Minister Bhupesh 

Baghel, ThePrint has learnt.  
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In the aftermath of the visit, at the top of the 

party unit’s agenda now is setting up cow shel-

ters to take on the Yogi Adityanath-led govern-

ment on the issue of stray cattle, party sources 

told ThePrint.  

The shelters will be modelled after Baghel’s 

flagship initiative — gothaans (cow day-care 

centres) — that not only address the stray cat-

tle menace in Chhattisgarh but also provide em-

ployment to women. 

The party plans to collect donations for the UP 

initiative and has sought Priyanka’s approval. 

She has agreed to look into the issue, the 

sources said.    

UP Congress chief Ajay Kumar Lallu, however, 

told ThePrint that no such decision has been 

taken yet.  

 

Repositioning yoghurt is on the 'curds' 
Jan 06, 2020 

https://economictimes.indiatimes.com/magazines/panache/repositioning-yoghurt-is-on-the-curds/arti-

cleshow/73116151.cms 

 
hough we still await the eventual scien-

tific — read, empirically substantiated 

— corroboration of yoghurt stimulating 

technological breakthroughs, it is surprising that 

the dairy product’s story is turning sour in the 

US after a decade of growth. This downturn has 

begun despite overwhelming anecdotal evi-

dence that thayir saadam, the traditional rice-

and tempered-yoghurt combination favoured 

by south Indian techies, continues to indirectly 

fuel the formidable success of Silicon Valley. 

The problem, obviously, is that except for those 

techies, yoghurt remains primarily a breakfast 

food, a ‘healthy’ snack or a low-calorie dessert 

for others in the US, and is thus prone to be 

supplanted by alternatives including ‘non-dairy’ 

yoghurts. 

In India, yoghurt is not only a part of most 

meals (or a meal in itself, like thayir saadam) 

but also a key ingredient in favourite dishes 

such as kadhi; no wonder yoghurt sales are 

growing apace in India. A rejig of staple US reci-

pes should be on the curds. 

Navel-gazing by the industry in the west has 

also revealed an evident problem: there is 

simply too much choice, with over 300 variants, 

including vegan oat-milk yoghurt. Of course, the 

brighter flip side of this is the possibility that 

they are setting yoghurt at home — a tradi-

tional dairy chore too many Indians have clearly 

stopped. 
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FSSAI extends implementation of labelling provisions for frozen desserts 
Saturday, 04 January, 2020, 08 : 00 AM [IST] 

http://www.fnbnews.com/Top-News/fssai-extends-implementation-of-labelling-provisions-for-frozen-desserts-

53682 

SSAI has extended the implementation 

of the labelling provisions for the prod-

ucts covered under the frozen dessert or 

confection category. The decision was taken by 

the apex food regulator, as the matter related 

to the nomenclature of frozen dessert was un-

der review. 

The regulator’s order stated that representa-

tions have been received from a section of 

stakeholders requesting for further extension of 

time for compliance of Food Safety and Stand-

ards (Food Product Standards and Food Addi-

tives) 13th Amendment Regulations of 2017 re-

lated to frozen dessert, as the issue of nomen-

clature was still under review in FSSAI. 

And there would be a stay on the these regula-

tions until a final outcome was reached through 

review. 

“After due consideration of the fact that the is-

sue of nomenclature of frozen dessert is still un-

der review in FSSAI, it has been decided to fur-

ther extend the timeline for compliance of the 

labelling requirement for frozen desserts or 

confections with added vegetable oil/fat and/or 

vegetable protein as per Clause 6(c) of Sub-reg-

ulation 2.1.15 of the amended regulation till the 

final decision of FSSAI on the nomenclature of 

frozen dessert,” the order read. 

The order added that however the food busi-

ness operators are required to comply with all 

other standards/labelling provisions specified 

for the said products under these regulations. 

It is pertinent to mention here that the ice 

cream manufacturers have raised objections on 

the nomenclature frozen dessert and have sent 

a petition to FSSAI for a review. The regulator 

has decided to constitute an expert group to 

further review of the subject. 

Meanwhile, the timeline for compliance of 

these regulations was given till January 1, 2019. 

It got extended to July 1, 2019, and the current 

deadline ended on January 1, 2020. 

 

New milk chocolate developed with nearly half sugar of a normal bar 
3 January 2020 

https://www.confectioneryproduction.com/news/28205/new-milk-chocolate-developed-with-nearly-half-sugar-

of-a-normal-bar/ 

 new milk chocolate bar has been de-

veloped that has nearly half the sugar 

of a normal bar without losing flavour. 

The new formulations were developed through 

the SureChoc project, a partnership between 

leading industrial bodies and the University of 

Reading in the UK. 

The resulting chocolate bar, which has 44% less 

sugar than a standard milk chocolate formula-

tion, also has increased fibre and a special type 

of sugar that enhances sweetness. The new 

sugar was developed by project partners at 

DouxMatok, and combines normal sugar along-

side a mineral carrier to more efficiently deliver 

sugar to the taste receptors on the tongue. 

In consumer tests run in 2019, 160 regular con-

sumers tried SureChoc milk chocolate, and the 

consumer liking score was close to the regular 

product (5.1 versus 5.7 on 7 point scale). Con-

sumers like different levels of sweetness; 28% 

of consumers found the full sugar product too 
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sweet whereas of 33% consumers found the re-

duced sugar product not sweet enough. 

Professor Lisa Methven, head of the Sensory 

Science Centre at the University of Reading who 

leads the SureChoc project said: “Throughout 

the project we have tested the materials used 

and the resulting products (chocolate and choc-

olate chip cookies) at the University of Reading. 

The aim of the project was not to achieve an ex-

act match in all physical and sensory character-

istics, rather to understand the changes and op-

timise formulations until we have products that 

are desirable to the final consumer. The tests 

bear this out, with a similar consumer liking 

score for a bar with nearly half the amount of 

sugar as a normal chocolate treat. 

“So, for example, the reduced sugar chocolate 

bar remains slightly less sweet and slightly less 

sticky than the regular sugar bar; however, the 

products are much closer in profile than prod-

ucts formulated without the DouxMatok sugar 

and before optimisation of the high fibre mate-

rials used. 

“We also found that consumers were very en-

gaged with the idea of buying sugar reduced fi-

bre enriched products. When asked if they 

would choose a high fibre product 74% said yes 

for chocolate and 64% for cookies; which in-

creased to 83% and 77% respectively if they 

knew the high-fibre chocolate was also lower in 

sugar.” 

 

Govt may blink on industry’s demand to create SMP buffer 
January 03, 2020 

https://www.thehindubusinessline.com/economy/policy/govt-may-blink-on-industrys-demand-to-create-smp-

buffer/article30472462.ece 

fter learning a lesson or two from the 

onion price-rise episodes, the govern-

ment now appears to be receptive to 

the milk-consuming industry’s suggestions to 

create a buffer stock of the Skimmed Milk Pow-

der (SMP). 

At the dairy stakeholders’ meeting in New Delhi 

on Friday, players including consuming sectors 

and a section of State Dairy Federations ex-

pressed apprehensions about the availability of 

milk during the lean period (summer), amid a 

decline in the milk procurement during the on-

going peak flush season. 

Buffer creation, imports 

But another section of dairy federations 

ruledout a possibility of milk shortage anytime 

in future and hinted that the situation may nor-

malise soon. They opposed the consuming in-

dustry’s views of creating a buffer of SMP and 

allowing imports. 

“Both the key points of buffer and imports of 

SMP were debated during the meeting. The 

point about creation of buffer stock was ac-

cepted by the government. The consuming in-

dustry had given a brief to the Ministry about 

their suggestions. Now the government has 

again asked them to give another brief with 

supporting facts and figures. A final decision will 

be taken based on that,” said a source who at-

tended the meeting. “There is no word from the 

government on imports,” the source added. 

Notably, the industry is debating about a possi-

ble milk shortage amid reduced procurement 

during the flush season, which is down by about 

7-8 per cent from last year. This prompted ma-

jor dairy players to hike procurement as well as 

retail prices for liquid milk and SMP. 

The meeting — chaired by Secretary, Depart-

ment of Animal Husbandry — was convened as 

a routine dialogue with the industry but with an 

agenda to discuss the availability of milk, pro-

curement and consumer prices, and stocks of 
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commodities such as SMP. The consuming in-

dustry has been pressing for a buffer stock of 

about 65,000 tonnes of SMP. Per the insiders, 

the SMP stock has drastically gone down in the 

country. 

“The officials were positive in their dialogue 

with the stakeholders. The industry’s view point 

is practical. If the buffer is allowed to be cre-

ated, it will be a practical solution for both the 

sides. During shortage, they may release it and 

ease the demand pressure, while during glut sit-

uations, they can sustain the prices from falling. 

The industry’s demands are not against the 

farmers’ interests. But at the same time con-

sumers’ interests also need to be balanced sim-

ultaneously,” another source told BusinessLine. 

 

Alexa, tell the kids to ‘eat right’: FSSAI 
Jan 03, 2020, 07.02 AM IST 

https://economictimes.indiatimes.com/news/economy/policy/alexa-tell-the-kids-toeat-right-fssai/arti-

cleshow/73077554.cms 

ew Delhi: In a first, the national food 

regulator has tied up with e-commerce 

giant Amazon’s virtual assistant Alexa 

and is setting up ‘eat right’ labs in schools, look-

ing to include children in the dialogue on 

healthy and safe eating. 

“A key constituent of the ‘eat right’ campaign is 

towards children and to address this audience, 

there are a number of interventions that are 

based on pulling in these young minds, rather 

than pushing out content,” Food Safety & 

Standards Authority of India chief executive of-

ficer Pawan Agarwal said. 

The programmes are aimed at reaching youth 

who use Alexa regularly and to work with 

schools to deliver meal plans based on eating 

right, he said. 

The move comes after the Central government 

clamped down on junk foods in schools, ban-

ning the sale of packaged foods high in fat, salt 

and sugar in their canteens, messes, hostel 

kitchens or within 50 metres of their campuses. 

“Millennials are more conscious about their 

diet. A lot of them live in villages but technology 

is closing the rural-urban divide. Virtually, they 

are in the same space as urban consumers and 

it’s aspirational for them to also eat right. We 

are aware of this,” Agarwal said. 

FSSAI, the nodal agency under the ministry of 

health and family welfare, will use technology 

extensively to drive conversations on safe and 

healthy food. 

“We want this to become a mainstream conver-

sation and we’re using technologies like virtual 

and augmented reality to bring in school and 

college students,” he said. 

The ‘eat right’ campaign is linked with concepts 

such as setting hygiene parameters for street 

vendors and hygiene ratings for restaurants, ho-

tels and cafeterias. 

In a related development, FSSAI’s “clean street 

food hubs” under which it identified clusters in-

cluding street vendors, and trained and mobi-

lised them, is being scaled up nationally from 20 

such hubs presently. Besides, milk testing and 

inspection of dairy plants will come into effect 

starting this month, with penalties for those not 

adhering to guidelines. 

“There is general despair among citizens that 

food products such as milk, spices and oil are 

adulterated. We understand there are problems 

and that’s why we are doing largescale surveil-

lance to understand the nature and extent of 

the problem so we can address those,” he said. 

The regulator is hiring 800-plus employees and 

taking over central licensing enforcement from 

state governments.
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Importing milk to cut prices is actually a very bad idea: Amul’s RS Sodhi INTERVIEW 
January 2, 2020 4:14:11 PM 

https://www.financialexpress.com/industry/milk-to-have-same-fate-as-edible-oil-if-foreign-players-enter-indian-

dairy-sector-amul-interview/1810535/ 

 

ndian dairy industry has been wary of the 

entry of foreign players and the country 

even decided to pull out of the RCEP deal 

after facing protests from the dairy players. 

While importing milk may decrease milk prices 

for the time being, the same will result into a 

monopoly of foreign players such as New Zea-

land and Australia, RS Sodhi, managing director, 

Amul, told Financial Express Online in an inter-

view. He also talked about why the recent milk 

price hike is not much, India’s self-sufficiency in 

producing milk and how Indian farmers will suf-

fer if the country allows imports 

Are dairy players looking to hike milk prices 

again? 

In the last 3 years, milk prices have increased by 

only Rs 4 per litre and in the last 5 years, prices 

have increased by only Rs 8 per litre. This is less 

than 3% which is below food inflation and retail 

inflation.  

Immediately, we have no plans of hiking prices 

again.  

What about the dairy players’ meeting with the 

government? 

We meet the government every 2 months to 

discuss the dairy industry and how to increase 

milk production in India. We don’t merely dis-

cuss price hike in the meeting. Issues such as 

consumption, feeding practices, milk inflow and 

growth and what to do in the future are dis-

cussed. This is not to decide or convey any price 

hike. It has been a regular exercise for 15 years.  

In dairy, farmers have started to get remunera-

tive prices after 3 years and they are encour-

aged to produce more. If farmers don’t get 

prices, they will exit the dairy sector. In fact, 

young farmers are not interested in dairy. Then 

we depend on imports. 

Does it not make sense to import more if the 

country is producing less? There is some news 

about India witnessing a sluggish flush period in 

2019. 

The flush season starts after Diwali. Diwali was 

one month early last year. The flush season has 

started in December. Every day, we are getting 

60 lakh litres more milk than the summer sea-

son. The season has just started and will con-

tinue till April. The delay happened because of 

extended monsoon. But, there is plenty of milk. 

Import should happen when there is a scarcity 

of milk.  

What about the Skimmed Milk Powder? 

Some milk processors were used to getting 

cheap milk powder because some people 

started desperate selling of Skimmed Milk Pow-

der (SMP) last year. The cost was Rs 250-260 

per kg, they sold it at Rs 150 per kg. They were 

selling it on loss because the stock was in 

plenty.  

This will not continue. The Skimmed Milk used 

to sell for Rs 250 per kg in 2014-15. Now it sells 
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for Rs 300 per kg. In the last 4-5 years, the pow-

der rate has only increased by Rs 40-50 per kg. 

This is not much. 

You should either think of the farmer or the 

consumer’s welfare. Farmers should get good 

prices for their produce so that he is encour-

aged to produce more or we will be dependent 

on imports. Consumers should also get products 

at the right price. 3% inflation is not much.  

Certain sections of society might still not be 

able to afford milk. Won’t imports make milk 

cheaper for them? 

Imports won’t be cheap. This will be a short-

term thing. The day we start importing, Indian 

price will decrease. Farmers will stop producing, 

we will get dependent on imports. What will 10 

crore farmers do? What will happen to the live-

lihood? This will become a monopoly of the for-

eign players. It will only help multinationals and 

big processors who will import and sell milk in 

India. India will become dependent on imports 

like we are dependent on edible oil. Till the 90s, 

we were more or less self-sufficient in edible oil. 

Now, 70% of our consumption is imported. The 

milk market is 7-8 times bigger than the edible 

oil industry. 

 

FSSAI launches 'Verified Milk Vendor Scheme' in Gujarat 
Published on January 02, 2020 

https://www.thehindubusinessline.com/economy/agri-business/fssai-launches-verified-milk-vendor-scheme-in-

gujarat/article30457947.ece 

n a first for India, the unorganised milk sup-

pliers or vendors will now be brought under 

the monitoring through a verification pro-

gramme. 

The Food Safety and Standards Authority of In-

dia (FSSAI) has launched 'Verified Milk Vendors 

Scheme' in Gujarat with an aim to cover milk 

producers and milk vendors under the regula-

tion net. 

Under the new scheme, all the unorganised 

milk producers and vendors in Gujarat will be is-

sued identity cards by taking their registration. 

"For the first time, we will be monitoring the 

raw and loose milk suppliers. Till now the focus 

has remained on the dairy products and the 

dairies. But the unorganised suppliers to these 

private dairies and the end-consumers were 

somehow missed from the regulatory monitor-

ing. So, we are going a step ahead to keep a 

check on the raw milk suppliers and producers, 

who independently supply loose milk to 

small/big dairies and the end consumers," He-

mant G Koshia, Commissioner, Food and Drug 

Control Administration (FDCA) - Gujarat, 

told Businessline. 

The cooperative dairies and registered private 

dairies are already covered under the Food 

Safety and Standards Act, whereas the small 

vendors and producers often go unchecked. 

Gujarat is estimated to have about 40 lakh milk 

producers and vendors who will be given these 

identity cards. 

FSSAI Chief Executive Officer, Pawan Kumar 

Agarwal was also present during the launch of 

the scheme in Ahmedabad last week. 

"Currently, we are finalising the rollout plan and 

coverage strategy. Within next six months to 

one year's time we will cover all the vendors 

with identity cards," Koshia stated. 

Based on the Gujarat experience, the FSSAI will 

plan to roll-out the similar scheme nationwide. 

On the retail consumption of loose milk, Koshia 

stated that about 85 per cent of the overall milk 

consumption in Gujarat is pouched milk, so only 

a small portion of retail consumers actually go 

for loose milk purchases. However, Koshia also 

flagged the risk at the private dairies, where a 
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bulk of loose milk gets processed to make dif-

ferent milk products. 

The food regulators in Gujarat have observed 

instances of milk adulteration in the State to be 

around 6-7 per cent of the samples collected. 

"This is in line with the national average of milk 

adulteration cases. In past 8-10 years, we have 

seen adulteration cases where water or sucrose 

were mixed with milk. But there has been no 

case of urea-mixed adulteration at least in Guja-

rat so far," stated Koshia. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Global News 

Adulteration In Milk Reduced After HFA's Operations: AD 
Wed 15th January 2020 | 07:41 PM 

https://www.urdupoint.com/en/pakistan/adulteration-in-milk-reduced-after-hfas-oper-811077.html 

 
BBOTTABAD (UrduPoint / Pakistan 

Point News - 15th Jan, 2020 ) :Adulter-

ation in milk and sale of sub-stand-

ard food items have been reduced considerably 

in Hazara region after the operations conducted 

by the KP Halal Food Authority (HFA) said Assis-

tant Director HFA Hazara region Adeel Noman 

while talking to APP here on Wednesday. 

In 2018, we have started HFA operation in 

Hazara division and focused on eliminating 

adulteration from milk which was on the rise at 

that time and in some milk samples, the HFA 

detected 50 percent water contamination. 

We have started milk inspection at every shop, 

restaurants, entry and exit points of district Ab-

bottabad which brought a change in the behav-

ior of milk producers and sellers, he said. 

While giving the details of the last week HFA ac-

tivities, he said that we have collected 1266 

milk samples from different areas, after lab 

tests 560 samples found adulterated while 15 

samples were found contaminated with chemi-

cals and two samples found adulterated with 

formalin and have imposed heavy fines on 

them. Noman Adeel stated that the operation 

was continuing with the help of Livestock de-

partment and advised the people to report to 

the HFA if they have any sort of information 

about adulterations. 
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Fine Imposed On Milk Sellers Over Adulteration 
Wed 15th January 2020 | 02:24 PM 

https://www.urdupoint.com/en/pakistan/fine-imposed-on-milk-sellers-over-adulteratio-810634.html 

 
IKHAN, (UrduPoint / Pakistan Point 

News - 15th Jan, 2020 ) :The Dis-

trict food Authority in crackdown 

against adulteration imposed heavy fines of Rs 

one million on milk seller over adulteration. 

The spokesman of Food Authority said during 

surprise checking, the authority intercepted 10 

containers of milk and checked milk in mo-

bile labs. 

He added that three containers were carrying 

adulterated milk for which they fined Rs 1 mil-

lion. 

 

Dairy Report: Expect Slower Growth in Milk Per Cow 
January 14, 2020 02:11 PM 

https://www.dairyherd.com/article/dairy-report-expect-slower-growth-milk-cow 

he United States Department of agricul-

ture is lowering its milk production fore-

casts for last year and this year. It's due 

to slower expected growth in milk per cow. 

Farm Journal’s Tyne Morgan tells more in this 

week’s Dairy Report. 

Dairy Report 

In Friday's World Agriculture Supply and De-

mand Estimates report, it announced the 2019 

fat basis import forecast is unchanged from last 

month, but the 2020 import forecast is reduced 

on lower expected cheese and butterfat im-

ports. However, the fat basis export forecasts is 

being raised on recent trade and strong sales of 

cheese and other dairy. For 2020, cheese, but-

ter and whey price forecasts are reduced on 

weakness in demand and relatively high stocks. 

The 2019 all milk price is unchanged at $18.60 

per hundredweight. But the all milk price fore-

cast is reduced to $19.25. 

There is good news about U.S. dairy exports. 

They were up in November for the third-straight 

month in a row. 

U.S. dairy exports added up to 15.8% of U-S 

milk production in November. Exports were up 

14% over last year. They totaled more than 536 

million dollars, that's up 21% which is the most 

since April of 2015.   

A stand out, exports of non-fat dry milk and 

skim milk powder were up a whopping 41% 

from a year ago. Industry leaders say that's 

thanks to both a competitive price advantage 
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and the clearance of European Union interven-

tion stocks earlier this year. 

 

Recalling Borden Dairy and Elsie's hay-day 
January 14th, 2020 1:27 PM 

https://www.forestparkreview.com/News/Articles/1-14-2020/Recalling-Borden-Dairy-and-Elsie%27s-hay_day/ 

ot milk? Probably not. Milk was once 

the mainstay of the American meal. We 

poured it on our breakfast cereal, 

washed down lunchtime PB&J sandwiches, and 

drank a tall glass at dinner. Those days are over. 

Milk drinking has declined 40% since the '70s. 

Borden Dairy Co. is one of the casualties of this 

decline. The venerable company recently filed 

for bankruptcy protection. 

This hits close to home because Borden oper-

ated in Forest Park for many years. In 1929, Bor-

den purchased the Broxham Dairy plant at Har-

rison and Marengo. They installed state-of-the-

art equipment, capable of producing 125,000 

bottles daily, enough to supply 50,000 families. 

They did away with horse-drawn wagons and 

delivered the milk with motorized trucks. In an-

other nod to the modern age, the company dis-

played a rooftop sign with the words FOREST 

PARK to guide pilots. 

Borden sold the plant to Ferrara Pan Candy in 

1959. The company then moved to 1401 Circle, 

where Tri-Star Gymnastics is now located. Many 

longtime Forest Parkers remember Borden 

Dairy Co. Former mayor Tony Calderone's dad 

once worked there.  

The fact that Borden is seeking bankruptcy 

spells the end of an era. The major dairies are 

not only faltering due to falling demand, but re-

tail giants like Walmart have opened their own 

dairies and undersell companies like Borden. 

The dairy has a storied history. Its founder, Gail 

Borden, was a New Yorker who invented a 

method of condensing milk in 1857. Borden 

Dairy came to the Chicago area in 1891. By 

1930, Borden was the largest milk producer in 

the world. Sales received a further boost with 

the debut of Elsie the Cow.  

Elsie helped in marketing milk as a healthy and 

wholesome product. As kids, we drank it at 

home and at school. Most mornings, we had a 

milkman come into our kitchen.  Mike dropped 

off fresh bottles and collected empties. Cal-

cium-rich milk was an essential part of our diet. 

It's been decades since I drank a glass of milk. I 

didn't quit because milk didn't agree with me. I 

simply thought it ludicrous for a grown man to 

drink something intended for baby cows. Hu-

mans are the only species that drinks milk in 

adulthood. 

Most of us, however, stuck with milk. In the 

'70s, we used to guzzle, on average, 30 gallons 

per year. As recently as 1993, when the "Got 

Milk?" slogan was coined, Americans were 

drinking 24 gallons a year. Now we're down to 

17 gallons annually. That's because an increas-

ing number of Americans cannot tolerate cow's 

milk. In fact, 75% of the world population is lac-

tose intolerant.  

Consumers are switching to soy, almond and 

coconut milk. There are also countless alterna-

tive drinks to choose from — flavored waters, 

sports beverages and energy drinks. This mas-

sive shift away from milk is killing the industry. 

Almost 3,000 dairy farms have folded in recent 

years. I'm worried Wisconsin is going to go out 

of business. 

My brother Tim lives in Wisconsin, so naturally 

he's an authority on milk. He objects to drinking 

milk because of its high fat content. Whole milk 

contains over 4 grams of saturated fat. That was 

our first move away from milk, switching from 

whole milk to 2%.   

Writing about the demise of milk is a bit sleep-

inducing, like having a warm glass at bedtime. 

So I'll end with my favorite milk joke from the 
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film Ninotchka. A woman sits down in a restau-

rant and orders a cup of coffee with no cream. 

After 15 minutes, the waiter returns and says, 

"I'm sorry madam, we're out of cream. Would 

you like a cup of coffee with no milk?" 

 

DFA Fines 3 Milk Sellers For Transporting Adulterated Milk 
14th January 2020 | 09:25 PM 

https://www.urdupoint.com/en/pakistan/dfa-fines-3-milk-sellers-for-transporting-adu-810145.html 

 
he District Food Authority (DFA) in 

crackdown against adulteration Tuesday 

fined Rs 1 million on three milk sellers 

as they transporting adulterated milk 

D I KHAN, (UrduPoint / Pakistan Point News - 

14th Jan, 2020 ) :The District food Authority 

(DFA) in crackdown against adulteration Tues-

day fined Rs 1 million on three milk sellers as 

they transporting adulterated milk. 

According to the DFA spokesman, during a sur-

prise checking on various highways, the author-

ity intercepted 10 containers of milk and 

checked its quality in mobile labs. Three of 

them were carrying adulterated milk. 

 

Farm Show butter sculpture deconstructed, recycled at Juniata County dairy farm 
Jan 13, 2020 

https://www.abc27.com/news/local/pennsylvania-farm-show/farm-show-butter-sculpture-deconstructed-recy-

cled-at-juniata-county-dairy-farm/ 

ARRISBURG, Pa. (WHTM) — The butter 

sculpture melted our hearts, but now 

it’s time to say goodbye to three of 

Pennsylvania’s sports mascots. 

The 104th Pennsylvania Farm Show has ended, 

and so has the East Meets West dairy tailgate 

party featuring three of Pennsylvania’s most be-

loved, buttery sports mascots – Philadelphia Ea-

gles’ Swoop, Pittsburgh Steelers’ Steely 

McBeam, and Philadelphia Flyers’ Gritty. 

But the American Dairy Association says all that 

butter is not going to waste. 
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American Dairy Association North East, in con-

junction with Reinford Farms and the Dauphin 

County 4H group, dismantled the 1,000-pound 

sculpture at the Farm Show Complex. 

The inedible butter will make its way to Rein-

ford Farms in Mifflintown where it will be recy-

cled in the farm’s methane digester and con-

verted into renewable energy to power the 

dairy farm. 

Reinford Farms has been recognized for 

achievements in sustainability and community 

partnerships to divert food waste from local 

landfills. 

The 2020 butter sculpture featured the mascots 

tailgating with a spread of dairy foods, illustrat-

ing that with Pennsylvania dairy, every day is 

game day. 

 

Local company looks to revolutionize dairy industry 
Jan 13, 2020 

https://www.weau.com/content/news/Local-company-looks-to-revolutionize-dairy-industry-566952901.html 

HIPPEWA FALLS, Wis. (WEAU) -- Dairy 

farming is part of everyday life for many 

Wisconsinites, according to the Dairy 

Farmers of Wisconsin; there are over 7,000 li-

censed herds in the state. 

Local company, VES, has developed state of the 

art technology to help those farmers monitor 

their cows. 

"We have developed a concept over the years 

called animal centered environment and from 

that we had to develop products and systems 

that will support the animal centered environ-

ments,” said VES Co-founder, John McBride. 

What these animal centered environments are 

can be compared to having central air condi-

tioning for your house, making conditions inside 

the barn comfortable for the cows, as well as 

workers. 

The new research facility recognizes someone 

closely tied with VES. 

"We brought on Dr Michael Wolf, who we 

named this facility after to help us understand 

how to speak and understand cow,” said VES 

Co-founder Peter Fahrngruber. 

The new 20,000 square foot research facility 

will be built right here in the Chippewa valley 

and will create several new economic opportu-

nities. 

"In the last six to eight months, we’ve already 

doubled,” McBride said. “We're looking to 

bringing another 40 positions over the next cou-

ple of years, but with the rebounding of milk 

prices around the world, that may be of course 

become greater.” 

"We've been very fortunate to bring a lot of 

those people in locally,” said Co-founder Jen-

nifer McBride. “We've also brought people in 

from out of state in to our company therefore 

helping the Chippewa Valley." 

Even though the new company is based in Chip-

pewa Falls, they have a major impact globally. 

"The global dairy industry looks to America as 

the leader in dairy, and of course Wisconsin is 

the dairy state,” said John McBride. “The world 

has really embraced the VES system, we are 

putting our systems in over 40 countries." 

Along with the new research facility, the project 

also includes new corporate offices, an animal 

welfare demonstration center and a global con-

ference center. 
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अमेररका में दूध की खपत बीस साल में 26% कम हुई 
Jan 12, 2020, 07:05 AM IST 

https://www.bhaskar.com/rajasthan/pali/news/rajasthan-news-milk-consumption-in-america-decreased-by-26-in-

twenty-years-070517-6374337.html 

ल री वाले पेय ों के कई मवकल्प सामने आने के कारर् अमेररका में ल ग ों ने दूध पीना कम कर मदया है। 

आमथाक ररसचा समवास यूएसड्ीए के अनुसार 2018 में प्रते्यक अमेररकी ने लगभग 66 लीटर या मकल  दूध 

मपया। यह वर्ा 2000 से 26% कम है। इस मगरावट का डे्यरी इोंड्स्टर ी की सेहत पर असर पडा है। 5 जनवरी क  

ब डे्न डे्यरी ने मदवामलया ह ने की घ र्र्ा कर दी। उसका कहना है, डे्यरी इोंड्स्टर ी की चुनौमतय ों का उस पर प्रभाव 

पडा है। इससे पहले अमेररका के सबसे बडे दूध उत्पादक ड्ीन फूड््स ने मदवामलया ह ने की अजी दाम्भखल की थी। 

यह मगरावट मकसान ों और बडे फामा से ताजा दूध खरीदकर उसे पािराइजेशन जैसी टेक्न लॉजी से सुरमक्षत कर बेचने 

वाले ब डे्न और ड्ीन जैसे उद्य ग ों पर भारी पडी है। मपछले वर्ा ताजे दूध के मूल्य बढ़ने से दूध प्र सेमसोंग इोंड्स्टर ी के 

मुनाफे का मामजान घट गया। मवस्काोंमसन यूमनवमसाटी में डे्यरी नीमत मवशे्लर्र् के ड्ायरेक्टर माका  स्टीफें सन का कहना 

है, कम मामजान के कार बार में मबक्री घटने का खराब प्रभाव पडता है। दूध प्र सेससा क  अपने प्र सेमसोंग प्लाोंट लगाने 

वाले बडे ररटेलर ों से कडी प्रमतस्पधाा का सामना करना पडा है। 2018 में वा  ॅ लमाटा ने इोंमड्याना में दूध प्र सेमसोंग प्लाोंट 

ड्ाला। इससे ड्ीन फूड््स का 9 कर ड 50 लाख गैलन दूध कार बार प्रभामवत हुआ है। 

मूल्य घटने के कारर् डे्यरी फामों और छ टे मकसान ों के सामने भी सोंकट है। 2019 में मपछले साल की तुलना में 

मदवामलया ह ने वाले कृमर् फामों की सोंख्या में 24% इजाफा हुआ है। 1857 में स्थामपत ब डे्न कों पनी के 13 प्लाोंट और 

3300 कमाचारी थे। अमेररका में 1990 में 605 दूध प्लाोंट थे। 2018 में इनकी सोंख्या घटकर 459 रह गई। 

 

Robots will soon milk cows at Ohio dairy farm in family since 1876 
Jan 12, 2020 at 9:18 AM 

https://www.dispatch.com/business/20200112/robots-will-soon-milk-cows-at-ohio-dairy-farm-in-family-since-

1876 

RESNO — Bill Daugherty rises at 3 a.m. 

to start milking 132 cows on the farm 

that has been in his family since 1876. 

His 89-year-old father Martin joins in the morn-

ing milking at the double-4 herringbone parlor 

that was installed 50 years ago in a barn built in 

1875. It was built to handle 50 cows. 

“We get done about 8:30 with everything,” said 

Bill. 

Farm hands include Kyle, 21 — representing the 

sixth generation of the family to work the 

1,500-acre farm about 80 miles northeast of Co-

lumbus — a hired man, and four high school 

boys who help with milking in the evening. 

Come March, if all goes according to schedule, 

the job of milking will be turned over to four ro-

bots awaiting installation at the center of a 360-

by-132-foot barn that is under construction. 

Bill declined to discuss the cost of the project, 

will also includes construction of three manure 

pits with a total capacity of eight million gallons, 

except to say that it cost “a lot.” He hopes to 

pay off the loans in 15 to 20 years. 

“We’ve bought farms, but this is by far our larg-

est investment in the future,” Bill said. “But we 

felt, for us to stay in the dairy industry, we 

needed to do something and needed to do 

something large enough that the next several 

generations could continue if we wanted to do 

it.” 

He sees an advantage in getting robots to take 

over some of the work currently done by em-

ployees. 

“They quit. And you have holidays and you have 

vacation. You have sick days. Robots will break 

down once in a while, but they don’t take any of 
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those days off,” Bill said. “The robots don’t shut 

down except to wash.” 

The Daughertys plan to learn to do as much 

maintenance as possible on the robots. 

The cows, too, will need training. They’ll have to 

learn to use the robots, according to Glenn Car-

lisle of Carlisle Dairy + Forage Consulting, LLC, of 

Dover. 

“Once they get used to the robot — the cows 

go into the robots freely — the robot cleans 

teats, stimulates milk flow, attaches the unit, 

and removes the unit when milk flow stops,” 

Carlisle said in an email message. 

“They are fed a balanced dairy pelleted feed ac-

cording to their milk production level. There is 

no holding pen where they wait their turn to be 

milked in groups (as) in a regular milking parlor. 

“They get rewarded for entering the robotic 

milker by the feed system delivering a meal of 

pelleted feed to the cow according to their pro-

duction. 

“Without being moved and grouped together, 

the cows are really relaxed and able to focus on 

high milk production and long productive lives,” 

Carlisle said. 

“We hope cows will milk, on an average, around 

three times a day,” Bill said. 

“Cows that are just fresh have more milk and 

they want milked more often,” Caroline said. 

“We’ll milk fresh cows three to five times a 

day,” Bill said. “Cows that are about to go dry, 

we’ll milk one or two times.” 

Kyle is comfortable with the robots, the Astro-

naut A5 model from Netherlands-based manu-

facturer Lely. He is expected to take on more re-

sponsibility on the farm as his parents, Bill and 

Caroline, get older. 

“They’ve been milking with robots in Europe 

since the ’90s,” said Kyle. “Robots are not new. 

This is this company’s fifth robot that they came 

out with. The old ones had bugs. They fixed the 

bugs and they just continued to update them.” 

“We’ve heard a lot of good things about them, 

not many bad things at all, really,” said Kyle. 

who has a degree in dairy cow production and 

management from The Ohio State University 

Agricultural Technical Institute in Wooster. 

“I’ve been around cows my whole life, and I’ve 

been a full-time employee for as long as I can 

remember,” Kyle said. “I’m looking forward to 

the future. This is something that I’ve wanted to 

do. This really gives us flexibility.” 

Caroline hopes the robots will allow Kyle to 

have a good work-life balance. He’s planning to 

marry Samantha Priest in April and move to her 

Chili home. 

“Getting married, I won’t be tied down here all 

the time,” said Kyle, seated in the kitchen of the 

family’s home. “I can go home and spend some 

time with my wife.” 

Somewhere between 2% and 3% of the approxi-

mately 36,000 dairy farms in the U.S. use auto-

mated milking systems, according to Douglas J. 

Reinemann, professor of biological systems en-

gineering at the University of Wisconsin-Madi-

son. Most are on farms with fewer than 500 

cows. 

“The 20-year trend in the US is that the number 

of cows milked with robots has been doubling 

about every 3 to 4 years,” Reinemann said in an 

email. “It is likely to pick up because of the 

trend in larger farms adopting robots. 

“That means that in 3 years we will have some-

thing like 5% of cows milked with robots and 

10% in 6 years,” wrote Reinemann, who is the 

U.S. representative and chair of the Interna-

tional Dairy Federation’s working group on ma-

chine milking. 

Bill Daugherty expects to see increased milk 

production due to the robotic milkers and the 

new barn, where the cows will be cooled by 

hilltop breezes, 40 fans and sprayed with water 

mist. He expects to have 240 cows milking when 

the upgrade and expansion is complete. 

He’s had plenty of help with the project. The 

barn was largely designed by Kyle. Dr. Rick L. 

Daugherty (no relation) of the Sugarcreek Vet-

erinary Clinic helped to pick the site. W.G. Dairy 



Supply, Inc., of Creston is the robot dealer and 

general contractor. Other contractors are MJ 

Excavating of Sugarcreek and Harold’s Equip-

ment of Dundee. 

Even with the robots, the Daughertys won’t run 

out of chores. 

“We still have to feed the cows, breed the cows, 

keep the cows comfortable,” Bill said. “We have 

to do all the things that we’re doing now. It’s 

just we won’t have to milk five hours every 

morning. We won’t have to have high school 

boys milk four hours every night. That part’s 

taken care of, and continuously.” 

Once the robots start working, Caroline hopes 

Bill can accompany her to Sunday school. He 

gets to services because he takes a nap after 

the morning milking. 

“I’m ready to sleep in until 5,” said Bill, 56. 
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he government is working on a raft of 

measures to tackle problems in the milk 

industry in a bid to cushion farmers 

from losses. 

Trade Cabinet Secretary Peter Munya on Sun-

day assured farmers, who have been complain-

ing about poor prices, that the market will soon 

stabilise and told them to focus on increasing 

productivity. 

“The issues are not under my docket but we are 

in the same government so I have to answer on 

behalf of the national government. The milk 

problem is going to be resolved soon," he said. 

COUNTERFEITS 

CS Munya raised the alarm over counterfeit 

milk products, which he noted could be harm-

ful. 

He claimed that most of the milk under the Lato 

brand is artificially produced. 

“They are adding water to milk powder and sell-

ing it to unsuspecting members of the public. 

We sent people to Uganda to check where the 

factory is and the cows said to produce the milk 

but it didn’t add up,” he said. 

Last week, police officers in Meru County con-

fiscated 23.1 tonnes of milk from Musty distri-

bution depot in Makutano, claiming it was sub-

standard. They took 3,850 cartons of Lato long-

life milk valued at Sh2.5 million. 

Depot manager Pritpal Bhamraave, said they 

had all the required documents, including the 

East Africa Community certificate of origin. 

He also said they were cleared by the Kenya 

Revenue Authority, Kenya Bureau of Standards 

and all the other relevant bodies. 

Lato's Mountain Region Sales Manager Maurice 

Mugambi protested the move by the police, 

saying their product had passed all the govern-

ment tests. 

COFFEE FORTUNES 

Mr Munya urged police to ensure all the pro-

duce in the market is fit for human consump-

tion. 

Regarding the coffee industry, he said his minis-

try is keen on turning around farmers' fortunes, 

following release of Sh2 billion to boost the sec-

tor. 

“Farmers will get 40 per cent of the value of the 

coffee they deliver. We are also pursuing better 
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foreign markets,” he said at Linkurungu village 

in Tigania East, Meru, during the burial of free-

dom fighter M’Karau Samson Karau. 

 

N.S. dairy farmers want Canadians to keep buying local 
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airy farmers in the province have had a 

tough year. Along with numerous 

other industries, they were hit hard by 

Hurricane Dorian in September, and the incom-

ing new North American trade agreement will 

make more competition in the market. 

Brian Cameron, general manager of Dairy Farm-

ers of NS, says Nova Scotia is home to over 200 

family-owned dairy farms, which produce over 

200 million liters of milk annually. 

"We're quite happy to be part of the national 

system," he says. 

As a province, Nova Scotia produces 2.2 per 

cent of the national milk consumption. But a 

partnership with four other provinces means 

we share the market. 

"Over 20 years now we've worked with Ontario, 

Quebec, New Brunswick, PEI," Cameron ex-

plains. "All the dairy farmers in those five prov-

inces share revenues. We blend or average the 

revenues from the markets that we sell our milk 

into." 

The dairy farmer says this is beneficial for the 

three smaller Maritime provinces who are a 

part of the partnership. 

"If there's market growth in one of the prov-

inces, that gets shared proportionally across the 

other four. And that's been a great thing for the 

three small Maritime provinces, to be aligned 

with the two biggest dairy provinces, Quebec 

and Ontario," he says. 

But Cameron tells NEWs 95.7 that the early fall 

hurricane largely impacted grain corn, which 

many dairy farmers grow themselves as feed for 

cattle. 

"Unfortunately Dorian interrupted that and 

messed up a lot of corn fields," he says. "But 

then you have to turn around and buy in grain 

corn from another province to make up the ra-

tion." 

This means once again Nova Scotian dairy farm-

ers may be dependent on bigger provinces to 

supply grain corn for cattle feed. 

"But we definitely have to rely on other jurisdic-

tions like PEI or New Brunswick or maybe from 

central Canada to get the grain corn in that we 

weren't able to harvest this year because of Do-

rian," adds Cameron. 

As dairy farmers within Canada work together, 

Cameron says another challenge will soon pre-

sent itself: the new USMCA. 

The trade agreement between Mexico, Canada 

and the United States will allow for American-

made dairy products to be sold in Canada. And 

Canadian farmers need to stay competitive. 

"The pricing studies that have been done re-

cently show that Canadian dairy products are 

priced quite competitively with those in the U.S. 

and those in other countries," says Cameron. 

Unlike Canada, where the price of milk is stable, 

Cameron says dairy prices in the U.S. fluctuate 

frequently. 
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"In the U.S. system, if the milk price is low, their 

producers try to produce more milk to make up 

for the low unit price. And when the milk price 

is high of course they want to produce more 

milk to make more profit," he says. "So the 

equation there is to always produce more milk. 

They've got way too much milk and it's not 

managing the supply the way we do in Canada." 

Cameron says it's important that Canadians 

support the local market, which unlike that of 

the States, is not government subsidized. 

"There's no government money coming to sup-

port milk production within Canada. Our pro-

ducers for that 200 million liters of milk, they 

receive 100 per cent of their returns from the 

marketplace, not from the government," he 

adds. 

South of the border, some Canadians are drawn 

to cheaper milk prices. But Cameron says that 

overall, Canadians will get more bang for their 

buck when supporting their own farmers. 

One of the things that we're wanting to do is to 

make sure that Canadians know about the sup-

ply management story but also know about the 

benefits of having a dairy industry in Canada, 

and will choose Canadian dairy products over 

the U.S. products that come in," says Cameron. 

 

India, US Making 'Very Good Progress' on Trade, Says Ambassador Harsh Vardhan 

Shringla 
January 10, 2020, 4:13 PM IST 

https://www.news18.com/news/india/india-us-making-very-good-progress-on-trade-says-ambassador-harsh-

vardhan-shringla-2453535.html 

 
ashington: India and the US are 

making a "very good progress" on a 

trade package and were looking to 

engage in a long term framework for preferen-

tial or free market access to goods from each 

other's countries, India's outgoing envoy here 

has said. 

The Ambassador Harsh Vardhan Shringla, who 

would take up his new assignment as India's 

next foreign secretary later this month, said 

that there are a lot of complementarities in 

trade between India and the US. 

In September, the two nations failed to an-

nounce a limited trade deal in New York during 

the meeting of Prime Minister Narendra Modi 

and President Donald Trump, due to still pre-

vailing differences over the package, including 

access Washington sought to Indian markets for 

medical devices, such as stents and knee im-

plants, information and communications tech-

nology (ICT) products and dairy products with 

the removal of price caps. 

India is keen on a fair and reasonable trade deal 

in which its request for market access is secured 

while also addressing the trade deficit issue 

raised by the US. 

"We are happy that we are making very good 

progress on our trade package between our two 

sides. But, what we are really looking at is to en-

gage in a long term framework under which our 

two countries can provide preferential or free 

market access to goods from each other's coun-

tries," Shringla said. 

Noting that there are a lot of complementarities 

in trade between the two countries, Shringla 

said they can open up windows that are exclu-

sively for "our companies and thereby take our 
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trade" figure from the current USD160 billion to 

double it, if the conditions are correct. 

"It's a strategic partnership that we look to not 

for the next four to five years of an election cy-

cle, but a long term relationship in which we 

must see a mutuality of benefits between the 

two countries, that have the same values, same 

shared principles and the same way of looking 

at how we'd like to see the rest of the world 

evolve," he said. 

Shringla has served as India's envoy to the US 

for about one year. 

"In that one important aspect is the fact that we 

must look at ways to provide a policy frame-

work and facilitation that could secure, a part-

nership and relationship on the economic side 

that is a sustainable in the long term," Shringla 

said at farewell in his honour by US Chambers 

of Commerce, and US India Business Council. 

In her remarks, USIBC president, Nisha Desai 

Biswal, said that Shringla in a very short period 

of time became "a very important fixture" here 

in Washington DC, in the corridors of power in 

the policy conversations around the city and 

also across the country. 

She said she has been struck with the tenacity 

and the enthusiasm with which Shringla ap-

proached his very broad and expansive man-

date here in the United States in this role. 

I also want to acknowledge the fact that you 

have been, open, direct and ready to engage 

across the broad spectrum of constituencies of 

relationships that you manage. While your main 

counterparts have been in the administration, I 

have to say you've been equally active with gov-

ernors and mayors, with members of the Con-

gress, with business executives and with com-

munity leaders, she said. 

In about a year, Shringla visited 21 US states. 

Ralph Voltmer, partner Covington and Burling 

and a USIBC Global Board of Directors said that 

Shringla has written extensively on conflict pre-

vention and how to promote peace and pros-

perity among nations. 

"Mr. Ambassador, your reflections on support-

ing an area of diplomacy are all the more rele-

vant today as we sit here in Washington and see 

the potential for increased conflict, he said. 

"I know your wise guidance and steady hand as 

Foreign Secretary will benefit our countries and 

our peoples as we navigate international diplo-

matic challenges in the years ahead, Voltmer 

said. 

In March, US Trade Representative Robert 

Lighthizer announced that the US will terminate 

India's designation as beneficiary developing 

country under the Generalised System of Pref-

erences (GSP) programme. 

India imposed retaliatory tariffs on 28 US prod-

ucts including almonds and apples from June 5, 

after the Trump administration revoked its pref-

erential trade privileges. 

Trade tensions between India and the US have 

been rising with President Trump complaining 

that tariffs imposed by New Delhi on American 

products were "no longer acceptable". 

 

Milk 2.0: How the dairy industry plans to save milk 
January 10, 2020 
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t's been a rough few months for the Ameri-

can milk industry. 

Dean Foods, the country's largest milk pro-

cessor, filed for bankruptcy in November. Bor-

den, another major processor, followed in its 

footsteps in January. 

Cow milk sales have been falling steadily for 

years. And its volatile prices — which are deter-

mined by an archaic system — squeeze dairy 

farmers and processors with each swing. The 

pressures have made it difficult for milk produc-
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ers and buyers to compete with vertically inte-

grated retailers, such as Kroger, which process 

milk themselves. 

Meanwhile, the alternative milk sector is grow-

ing quickly. Retail sales of oat milk alone have 

shot up over 600% over a 12-month period end-

ing in November, and major coffee chains, in-

cluding Starbucks and Dunkin', are adding oat 

milk lattes to their menus. Although those sales 

pale in comparison to sales of traditional milk, 

they complicate an industry that has already 

been upended. 

Taken together, it may seem like the milk busi-

ness is collapsing. But that's not the case, ar-

gued Marin Bozic, an assistant professor in Uni-

versity of Minnesota's applied economics de-

partment. 

Milk isn't dying. It's evolving. 

"It is painful," he said, adding that "some busi-

ness models will be no longer sustainable." But 

ultimately, he said, this period will lead to a 

healthier system that responds better to chang-

ing consumer needs. 

There are bright spots in the sector. American 

consumers may have cooled on traditional milk, 

but lactose-free and grass-feld milk sales are in-

creasing. And Coca-Cola's recent acquisition of a 

young, innovative dairy brand suggests oppor-

tunities for growth remain. 

The government has been regulating milk prices 

since the 1930s. 

Today, most processors have to pay a set mini-

mum price for fluid milk. That price is set based 

on a number of factors, including the prices of 

butter, cheese, nonfat dry milk and dry whey. 

Different prices are set for milk when it is used 

as an ingredient in ice cream, yogurt, cheese, 

butter and other dairy products, rather than 

sold directly to consumers like fluid milk. 

"There's an old adage in the dairy industry that 

only five people in the world know how milk is 

priced in the US, and four of them are dead," 

said John Newton, chief economist for the Farm 

Bureau, a lobbying group. "Milk pricing is very, 

very complex." 

Minimum milk prices are set by the government 

because of the unique constraints of the dairy 

sector, Bozic explained. Milk is perishable, so 

producers can't strategically stock up their 

product as consumer demands shift. And 

cheese, a more shelf-stable product, changes as 

it ages. A floor on pricing helps incentivize farm-

ers to stay in an unpredictable business and of-

fers a lifeline when needed. 

Some farmers weren't able to weather the re-

cent cycle of low milk prices, which dragged on 

for longer than usual because of a global milk 

glut and the trade war, among other things. 

The system is "worth re-examining," said Tony 

Sarsam, Borden's CEO. The many regulations 

"exacerbate ... the peaks and the valleys be-

cause there's so many different interventions." 

Borden pointed to the recent increase in milk 

prices as one of the reasons for its decision to 

file for bankruptcy. 

Because of the pricing scheme, fluid milk's retail 

price tag doesn't respond to consumer demand 

for milk. Instead, it's more closely pegged to 

consumer demand for dairy products like 

cheese and butter, among other factors. So 

when milk processors like Borden or Dean 

"have to pay the same price for milk .... no mat-

ter what the demand is, no matter what the 

supply is — I think that's disorderly. I think 

that's inefficient," said Newton. 

Inefficient or not, the pricing conventions 

started well before milk processors started 

buckling. If demand remained consistent, the 

system would work better. 

Increasingly, retailers like Albertsons, Kroger 

and Walmart are processing their own milk. 

Kroger operates 17 dairies. Albertsons had 

seven milk plants as of February 2019. And 

Walmart opened a milk-processing plant in Fort 

Wayne, Indiana in 2018. 

For Dean Foods, Walmart's move was devastat-

ing, even though the plant serves just a fraction 

https://www.cnn.com/2020/01/07/business/starbucks-oat-milk/index.html
https://www.cnn.com/2019/11/21/business/milk-industry-dean-foods/index.html


of all Walmart stores. Dean said it missed out 

on the sale of 55 million gallons of milk in the 

second half of 2018 because of the lost 

Walmart business. 

Even though milk consumption has decreased, 

most Americans still like to have milk in the 

fridge. For grocery stores, that means that milk 

is a good investment — even if higher input 

costs mean thin margins or losses, argues Sar-

sam. 

If grocery stores advertise good deals on milk, 

they can bring consumers into stores. So while 

raw milk prices fluctuate and send shocks 

through the dairy industry, milk prices have re-

mained pretty steady on retail shelves. In No-

vember 2019, a gallon of fresh, whole fortified 

milk cost $3.19 on average. That's up 35 cents 

from the July 2018 average of $2.84 — the low-

est price in over a decade. 

Processors, on the other hand, are hurt by low-

margin products. Borden cited competition 

from grocery stores with their own dairy plants 

in its bankruptcy filing. 

The milk processor, however, still sees a rosy fu-

ture ahead. 

Borden plans to continue business as usual dur-

ing the bankruptcy proceedings. Sarsam notes 

that despite the difficult competitive environ-

ment, Borden has found success with its innova-

tive products, including its lactose-free milk and 

"kid builder" line, which has less sugar than typ-

ical flavored milks and more protein than regu-

lar milk. The main reason Borden filed for bank-

ruptcy, Sarsam said, is that a hefty 2017 invest-

ment from a private equity firm saddled the 

company with too much debt. 

"There's a point of view out there that says, 

'Hey with all that's going on in the industry, the 

glass is half empty.' We look at it and say, 'God, 

the glass is half full.' We see all kinds of growth 

areas." 

There's no question that interest in dairy alter-

natives has soared. During that November to 

November period, sales of oat milk ballooned 

662%, and sales of the more established al-

mond milk grew about 6%, according to Niel-

sen. 

But there's a lot more money in dairy milk. 

Oat milk sales amounted to about $60 million 

for the year, and plant-based milks overall 

brought in about $1.9 billion, according to the 

Nielsen data. Cow's milk sales for the same pe-

riod were about $12 billion. 

A close look at sales data shows that while over-

all milk sales are declining, sales of certain types 

of dairy milk are growing. 

US sales of flavored whole milk, for example, 

jumped 8.9% in the first ten months of last 

year, according to the USDA. During that period, 

sales of organic whole milk ticked up 4.4%. 

Nielsen data shows that sales of lactose re-

duced or lactose free milk grew 11% between 

November 2018 and November 2019. Grass-fed 

milk sales grew about 51% in that period. 

That specialty milk niche is attractive to Coca-

Cola (KO). 

In 2012, Coca-Cola launched Fairlife, a specialty 

dairy brand, with a partner. On January 3, Coca-

Cola announced that it is acquiring the dairy 

company outright. 

Fairlife sells lactose-free milk, which has less 

sugar and more protein than regular milk. It 

also sells an Omega-3 fortified version of the 

product, along with a chocolate variety, protein 

shakes, "drinkable snacks" and meal replace-

ment beverages. 

In a statement announcing the acquisition, 

Coca-Cola said that "value-added dairy products 

have been growing steadily in the United 

States." 

Beverages like lactose-free, nutrient enriched 

milk can help Coca-Cola achieve its goal of being 

a total beverage company. They also align with 

the functional beverage trend, which includes 

drinks that offer a boost of caffeine, jolt of en-

ergy or health benefits. 

"From Coke's perspective, they see milk as a 

powerful nutrition source," said Paul Ziemnisky, 
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executive vice president of global innovation for 

Dairy Management Inc., a trade group. 

While grocery stores charge low prices for tradi-

tional milk, companies like Fairlife price their 

product at a premium. A 52-ounce package of 

Fairlife's ultra-filtered milk goes for $3.99, mak-

ing the product more than twice as expensive as 

regular milk, even when milk prices are high. 

Other Fairlife products are even pricier. 

Ziemnisky pointed to Slate, which makes lac-

tose-free chocolate milk, as another promising 

startup. Slate products, which are sold in alumi-

num cans, have much less sugar than regular 

chocolate milk, and more protein. Live Real 

Farms, which is owned by dairy farmers, has 

started selling lactose-free dairy and almond 

milk blends and bottled smoothies made with 

whole milk. 

"We're starting to see people think differently," 

said Ziemnisky. 

 

Milk Processors Are Going Bankrupt as Americans Ditch Dairy 
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wo of the largest U.S. milk processors 

have gone bust within eight weeks of 

each other, and one of the main causes 

turns out to be pretty fundamental. 

“While milk remains a household item in the 

U.S., people are simply drinking less of it,” Dean 

Foods Co. said in its November bankruptcy fil-

ing. “The decline in dairy sales has occurred in 

conjunction with the rise of oat, nut, soy and 

other alternative ‘milk’ products at retailers and 

food service locations across the country.” 

Circumstances were so similar that Borden 

Dairy Co. used the same language almost verba-

tim in court papers this week to describe its 

predicament. 

The rest of the milk-processing business is feel-

ing the pain, too. Companies like HP Hood 

LLC and the former Elmhurst Dairy changed 

their product mixes or ditched milk altogether. 

Dairy milk consumption per capita -- which ex-

cludes powdered forms -- fell more than 25% 

from 2000 to 2018, according to data from the 

U.S. Department of Agriculture. 

Critics point to dairy as a prime source of satu-

rated fat, which has been linked to heart dis-

ease. Vegan groups have even taken to Twitter, 

using the hashtag #DairyIsScary to promote a 

diet free of cow milk for health and environ-

mental reasons. 

Scary Dairy 

Dairy proponents point to studies showing that 

milk and dairy provide vital nutrients and may 

protect against some chronic diseases. Never-

theless, Borden and its mascot Elsie, the smiling 

cow with long eyelashes and a necklace of yel-

low flowers, became instant trolling targets 

when the company filed for bankruptcy last 

weekend. 

One tweet read: “Ciao, Elsie. Hope you land on 

a lovely sanctuary.” Another riffed on Borden’s 

own statements about people drinking less 

dairy, saying, “Here’s to drinking none of it.” 

One reason processors are going broke is that 

the drop in milk consumption drove many dairy 

farms out of business, with the cows sent to 
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slaughter. Fewer suppliers meant that the sur-

viving farmers were able to charge processors 

much more for raw milk -- up 27% since January 

2019, according to Borden’s court documents -- 

which squeezed profit margins for Dean and 

Borden. 

“We buy milk from farmers, so when their 

prices go up, that’s more cost to us,” Borden 

Chief Executive Officer Tony Sarsam said in an 

interview. 

It didn’t help that Borden and Dean built up 

heavy debt loads. Borden’s petition said inter-

est was costing it about $21 million a year, on 

top of quarterly payments totaling $2.35 mil-

lion. Dean listed debts of more than $1 billion. 

Spilled Milk 

Per capita milk consumption has dropped about 

2% per year since the 1970's 

While other fluid milk processors won’t neces-

sarily be forced into bankruptcy, many will get 

new owners or shut down as demand continues 

to fall, said Michael Boland, a professor of agri-

cultural economics at the University of Minne-

sota. Milk plants in states like New Mexico, Ari-

zona and Texas, where high average tempera-

tures help companies save on energy costs, will 

likely be more successful than those in regions 

including the Midwest, Boland said. 

“Plants that only produce fluid milk might not 

be viable,” he said. “I don’t think it’s all doom 

and gloom -- new ownership may be able to 

find a way to lower costs in certain geographies 

-- but I do think some of the plants will close.” 

Some closures are already happening. Associ-

ated Milk Producers Inc., a dairy cooperative 

owned by farmers in the Midwest, an-

nounced in November that it was shutting pro-

duction at two plants, one in Iowa and the 

other in Minnesota, citing a decline in milk pro-

duction and fewer dairy farms in the region. 

Small processors that don’t close could be 

bought by larger cooperatives like Dairy Farm-

ers of America, which is in advanced talks 

to buy Dean. 

A Dean representative declined to comment on 

the ongoing bankruptcy case. 

Cheese Demand 

Another big challenge is that traditional milk 

processors are losing sales to retailers 

like Walmart Inc. that now manufacture their 

their own milk -- often selling gallons at a loss to 

lure customers into their stores. Walmart was 

one of Dean’s major customers until the retail 

giant opened its own dairy plant, taking away 

about 100 million gallons of milk annually from 

Dean, according to court papers. 

One bright spot is that value-added milk prod-

ucts, like cheese, yogurt and sour cream, are 

growing. After it completes its reorganization 

under bankruptcy, Borden plans to invest in 

products like chocolate milk and dairy-based 

dips to capture some of that growth, Sarsam 

said. 

“Fluid milk is being assaulted on every side,” 

said Matthew Gould, an analyst at Dairy & Food 

Market Analyst Inc. “But pizza sales keep in-

creasing, new mozzarella plants are being built, 

and butter brands like Kerrygold continue to 

rise.” 

Other milk companies are venturing into the 

dairy-free space. Elmhurst 1925, which oper-

ated dairy facilities in the New York City region, 

closed its doors in 2016 and emerged a year 

later as a plant-based beverage producer with-

out any cow products. 

For other dairy companies, though, giving into 

the alternative milk market isn’t an option. 

“Borden has a 163-year history that has stood 

for the goodness of dairy for all that time,” Sar-

sam said. “We’re going to stay squarely focused 

on that.” 
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Milk price benchmark falls 
January 10, 2020 

https://www.thefencepost.com/news/milk-price-benchmark-falls/ 

s those in the dairy industry know all 

too well, what goes up, will inevitably 

come down, especially when it comes 

to milk prices, but the news isn’t all bad. 

The Agriculture Department announced the De-

cember Federal order Class III benchmark milk 

price on Jan. 2 at $19.37 per hundredweight 

(cwt.), down $1.08 from November’s five-year 

high, but is still $5.59 above December 2018, 

and the highest December price since 2007. 

That put the 2019 Class III average at $16.96, up 

from $14.61 in 2018 and $16.17 in 2017. The 

USDA projected the 2020 average at $17.65 on 

Dec. 10 so expectations for 2020 milk prices are 

still good but much depends on consumer de-

mand, global trade, and the price of feed. 

The Jan. 3 Class III futures settlements por-

tended a January price of $16.93; February, 

$17.02; and March at $17.25. The January price 

was the low for 2020, with the peak at $17.65 in 

September. 

The December Class IV milk price is $16.70 per 

cwt., up 10 cents from November, $1.61 above 

a year ago, and the highest Class IV price since 

August. Its 2019 average is $16.30, up from 

$14.23 in 2018 and $15.16 in 2017. 

Another higher All Milk price and lower feed 

prices pushed the November milk feed price ra-

tio higher for the fifth consecutive month. The 

USDA’s latest Ag Prices report put the ratio at 

2.61, up from 2.39 in October and compares to 

2.21 in November 2018. 

The index is based on the current milk price in 

relationship to feed prices for a dairy ration 

consisting of 51% corn, 8% soybeans and 41% 

alfalfa hay. In other words, 1 pound of milk to-

day purchases 2.61 pounds of dairy feed con-

taining that blend. The U.S. All-Milk price aver-

aged $21 per cwt., up $1.10 from October and 

$3.80 above November 2018. California’s All 

Milk price was $19.50, up 60 cents from Octo-

ber and $2.29 above a year ago. Wisconsin’s, at 

$22.40, was up $1.90 from October and a 

whopping $5.40 above a year ago. 

The national average corn price averaged $3.68 

per bushel, down 16 cents from October but 27 

cents per bushel above November 2018. Soy-

beans averaged $8.59 per bushel, down a 

penny from October but 23 cents per bushel 

above a year ago. Alfalfa hay averaged $173 per 

ton, down $6 from October and dead even with 

a year ago. 

Looking at the cow side of the ledger; the No-

vember cull price for beef and dairy combined 

averaged $57.70 per cwt., down $3.20 from Oc-

tober, $5 above November 2018, but $13.90 be-

low the 2011 base average of $71.60 per cwt. 

The U.S. dairy industry saw many ups and 

downs in 2019, including the loss of hundreds of 

dairy farms, despite milk prices reaching highs 

not seen in five years which ironically came too 

little, too late for many. 

Cash dairy product prices at the Chicago Mer-

cantile Exchange started 2020 mixed as traders 

awaited the November Dairy Products report on 

Jan. 6 and the first Global Dairy Trade auction 

on Jan. 7. 

The Cheddar blocks climbed to $1.91 per pound 

New Year’s Eve but closed the first Friday of the 

New Year at $1.89, up 6 cents on the holiday 

shortened week and 47.25 cents above a year 

ago. The barrels hit $1.70 New Year’s Eve but 

finished Friday at $1.6425, up 4.25 cents on the 

week and reversing four weeks of decline, 34 

cents above a year ago, but 24.75 cents below 

the blocks. 

Central cheese makers told Dairy Market News 

that orders were slow to return in the second 

shortened week of the holidays. Blocks and bar-

rels are both readily available and milk for pro-

cessing is “abundant.” Spot loads were offered 
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at $6 to $8 under Class III. Cheese manufactur-

ers picked up a few extra loads at discounted 

prices to fill processing runs, said DMN, others 

scheduled downtime, while other plants ran 

straight through the week. 

Western cheese output is also active amid am-

ple amounts of milk. Contacts reported dis-

counted milk was still available in parts of the 

region. Cheese orders slowed during the Christ-

mas and New Year’s weeks but retail demand 

leading up to the festivities pulled at cheese 

stocks. Cheese makers are hopeful that the pro 

football playoffs will spur the need for more 

cheese for pizza. Cheese inventories are “in 

good balance with customer needs,” DMN said. 

Butter fell below the $2 per pound price tag 

again, closing the week at $1.95, 8.5 cents 

lower on the week and 30 cents below a year 

ago. 

Readily available cream was driving production 

at butter plants in the Central region, according 

to DMN, and a slowdown is not likely as manu-

facturers expect to see high butter output well 

into the week after New Year’s. Demand varies 

from flat to sluggish, as domestic buyer interest 

remained light early in the week. Retail orders 

improved slightly from Christmas week. Bulk in-

terest was light to moderate as buyers continue 

to assess their supply situation following the 

year-end holidays. The market is “unsettled” as 

prices edge lower, DMN said. 

Western butter manufacturing was active due 

to increased cream offers in the New Year’s 

week. Cream was moving to any processing 

plant that had room and was willing to take it. 

Butter inventories are adequate to satisfy the 

needs of buyers, DMN said, and demand for the 

holiday was good. “The condition of the butter 

market is within seasonal expectations,” DMN 

concluded. 

Spot Grade A nonfat dry milk saw a Jan. 3 clos-

ing at $1.2325 per pound, unchanged on the 

week but 25.75 cents above a year ago. 

 

Milk producer says “Dairy is Scary” billboard in Green Bay is inflammatory 
Jan 9, 2020 

https://www.wearegreenbay.com/news/local-news/milk-producer-says-dairy-is-scary-billboard-in-green-bay-is-

inflammatory/ 

ROWN COUNTY, Wis. (WFRV) A bill-

board recently placed along Ashland 

Avenue in Green Bay has people talk-

ing. Kris Schuller reports that’s especially true 

for dairy producers who the billboard appears 

to be targeting. 

Near the corner of Ashland and Lombardi a bill-

board sits with a message directed at the dairy 

industry. Just three short words – “Dairy is 

Scary.” 

The billboard was ordered by an individual 

named Rosco Perez – who we’ve been trying to 

contact with no luck. But the message isn’t ap-

preciated by a dairy producer on this farm. 

“I think it’s poor judgement to go out and 

spread inflammatory words like that,” said Dan 

Diederich who owns Diederich Farms. 

Diederich has been a dairy producer since 2005, 

managing a herd of 540 dairy cattle in De Pere. 

He says his dairy isn’t scary and he is committed 

to caring for his animals. 

“I don’t wake up at two in the morning to take 

care of a difficult calving because I don’t like an-

imals – I care,” Diederich said. 

Similar billboards have appeared in places like 

California, signs urging people to give up dairy 

products. But according to this dairyman – for 

all the wrong reasons. 

“They are alluding to either one of two things. 

One that dairy isn’t good for you, which isn’t 

true. Talk to any registered dietician that has 

gone to school and learned that dairy is very 

good for you. Or they think our methods are 
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wrong and cruel, which is also incorrect,” he 

said. 

Diederich says it’s an attack on his career that is 

allowed under the First Amendment. But he 

wishes those who had a problem with dairy 

would express their concerns in face-to-face 

discussion. 

“It’s very unfortunate that somebody would tar-

get one of the main economic drivers in our 

area and something that is quite frankly, a very 

nutritious and delicious food,” he said. 

 

Dairy Goat Production on the Rise in Iowa 
January 9, 2020 

https://www.belltimescourier.com/story/2020/01/09/news/dairy-goat-production-on-the-rise-in-iowa/2597.html 

RANGE CITY, Iowa – Iowa currently 

ranks third in the nation for total milk-

ing goats, with the inventory up three 

percent from January 2018 standing at 32,000 

dairy goats and 217 licensed dairies. 

The Iowa State University Extension Dairy Team 

has recently completed a survey of the licensed 

goat dairies in Iowa and is processing the data; 

however, Fred Hall, dairy program specialist 

with ISU Extension and Outreach, said to start 

the conversations with dairy goat producers, 

the dairy team held its first program with con-

current programs in Orange City and Elkader on 

Dec. 14. 

“With 60 in attendance, the topics included fi-

nancial and tax issues, herd health, forages, 

milk quality and colostrum plus each location 

had a producer panel discussing the challenges 

of managing dairy goats,” Hall said. 

In Orange City, the speakers included: Tom 

Thaden, Northwest Iowa Farm Business Associa-

tion, Sheldon, IA; Dr. Chris Duemler, Brodhead 

Veterinary Medical Center, Brodhead, WI; Dan-

iel Olson, Forage Innovations, Lena, WI; Leo 

Timms, Iowa State University, Ames, IA; and 

Shanna DeHough, Big Red Barn Soaps & Lotion, 

Sheldon, IA. The producer panelist also in-

cluded; Rod Van Wyk, Tim Schmidt, Mary Lar-

son and Shanna DeHough. 

According to Hall, this initial program was evalu-

ated with a pre-post retrospective tool at the 

conclusion of the day. Key results included: 

From those responding, 57 percent identified as 

producers and 34 percent as hobbyist. 

Respondents represented 2,395 milking goats 

averaging 7.3 pounds of milk per day, raising 

1,220 kids plus farming 2,811 acres to raise 

feed. 

The average length of time the producers had 

been milking goats was 13 years with over 55 

percent planning on expanding their business in 

the next five years. 

“From the same survey, we evaluated the in-

crease in the level of understanding for all nine 

topics and found for both locations the average 

increase was 0.7 with 52 percent showing an in-

crease in all areas,” Hall said. “The highest 

change was for how changes in tax law affects 

their dairy business.” 

According to Hall, plans to adopt a practice or 

technology as the result of a program is the tru-

est measure of success for Extension programs. 

“From each educational presentation we noted 

seven primary issues and asked attendees their 

intention to adopt or recommend making that 

change to their client,” Hall said. “The average 

committed-to change was 85 percent with the 

highest commitments in using standard body 

condition score for does using Famacha scor-

ing.” 

The multiplier effect of participants sharing the 

information from an educational program is 

also an important aspect of Extension. From the 

responses, Hall and his team anticipate an addi-

tional 202 people will receive the information 

from the program, shared by in-person partici-

pants. 
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To evaluate the economic impact the program 

had on attendees, the survey asked them to es-

timate the benefit on an annual per milking 

goat basis, the range was “no benefit to over 

$50 per goat.” The aggregate benefit for the 

program was $68,976. 

Hall also asked if respondents experienced or 

had seen indications of personal stress in farm 

families; 64 percent indicated they had and 14 

percent had been prompted to take some ac-

tion or intervention. 

“At the Orange City meeting on Dec. 14, all pro-

ducers who attended responded that they 

would like to have a dairy goat field day in 

2020,” Hall said. “So look for a field day in 2020. 

We’re considering several hands-on demonstra-

tions, such as cheesemaking, hoof trimming and 

breeding/artificial insemination programs.” 

 

Promotion encourages consumers to buy NH's Own milk 
Jan 8, 2020 

https://www.wmur.com/article/promotion-encourages-consumers-to-buy-nhs-own-milk/30448013# 

he state's dairies provide $55 million in 

tax revenues, but the industry has been 

struggling. 

Five generations of Yeatons have worked the 

family's dairy farm in Epsom, milking more than 

100 cows and tending more than 300 acres of 

land. But several factors, including increasing 

costs and low milk prices, continue to threaten 

their way of life. 

"We've been called dinosaurs, but dinosaurs are 

extinct," said Stewart Yeaton. "I don't think 

we're there yet." 

Fifty years ago, there were 850 dairy farms in 

New Hampshire. Now, there are fewer than 

100. At risk is a local product and the Granite 

State landscape. 

"There isn't anything that keeps more land open 

in the state of New Hampshire than our dairy 

farms, and if we lose those dairy farms, we're 

going to lose who we are as New Hampshire," 

said Shawn Jasper, commissioner of the state 

Department of Agriculture. 

The Department of Agriculture has launched a 

cooperative program based in retail stores. Offi-

cials said surveys show that eight in 10 Granite 

Staters are willing to pay a 50-cent premium for 

milk featuring a "New Hampshire's Own" logo. 

Under the program, 43 cents of each product 

sold will go to dairies, with the rest going to 

promote the program. 

But first, stores need to get on board, Jasper 

said. 

"Unfortunately, so far, they have not been will-

ing to say, 'Hey, we'll take the product,'" Jasper 

said. 

Officials are asking consumers to help get the 

effort moving. 

"They can go to their grocery store, Hannaford's 

or Market Basket, ask for the manager, and say, 

'Please, carry New Hampshire's Own Dairy,'" 

said Robb Atkinson, of Millennium Agency. "Or 

they can go to udderlyamazingdairy.com and 

they can sign up to join the movement and 

show their support for this program." 

"Consumers want local product," Yeaton said. 

"And this will hopefully help keep a few of these 

farms from exiting as quick as we have been." 
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UPDATE 1-Global dairy prices jump due to weak supply 
JANUARY 8, 2020 / 2:38 AM / 11 DAYS AGO 

https://in.reuters.com/article/dairy-auction-results/update-1-global-dairy-prices-jump-due-to-weak-supply-id-

INL4N29C3EA 

ELLINGTON, Jan 8 (Reuters) - Global 

dairy prices jumped at the first auc-

tion of the year on Wednesday as 

low supply supported a surge across all prod-

ucts. 

The GDT Price Index climbed 2.8 percent, with 

an average selling price of $3,371 per tonne, 

paring the 5.1% drop at the previous sale last 

month. 

Prices gains were broad-based across products, 

jumping 1.7% for whole milk powder, the top 

traded item, and 5.4% for skim milk powder. 

“This was underpinned by price increases for all 

dairy commodities, with smaller overall supply 

volumes available compared with the previous 

event, which is typical for this time of year but 

is likely to have contributed to the uptick in de-

mand,” said Robert Gibson, analyst at NZX. 

A total of 33,050 tonnes was sold at the latest 

auction, down 7.5 percent from the previous 

one, the auction platform said on its website. 

Analysts said that prices would likely be sup-

ported in the early months of 2020 by con-

strained supply in New Zealand, the world’s 

largest dairy exporter. 

“NZ dairy production volume this season is 

likely to be slightly below the previous one, 

given the cooler-than-normal spring, and more 

recently, soil moisture deficits in some regions,” 

said Imre Speizer, New Zealand market strate-

gist at Westpac Bank. 

The auction results can affect the New Zealand 

dollar as the dairy sector generates more than 7 

percent of the nation’s gross domestic product. 

However, the rosy auction result took a 

backseat to caution over growing global risks 

and the kiwi currency fell 0.5% to trade at an al-

most two-week low $0.6636 on Wednesday 

morning. 

GDT Events is owned by New Zealand’s Fonterra 

Co-operative Group Ltd, but operates inde-

pendently from the dairy giant. 

The New Zealand milk co-operative, which is 

owned by about 10,500 farmers, controls nearly 

a third of the world dairy trade. 

U.S.-listed CRA International Inc is the trading 

manager for the twice-monthly Global Dairy 

Trade auction. The auctions are held twice a 

month, with the next one scheduled for Jan. 21. 
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Wisconsin lost 10 percent of its dairy farms in 2019 
JAN. 8, 2020 / 3:00 AM 

https://www.upi.com/Top_News/US/2020/01/08/Wisconsin-lost-10-percent-of-its-dairy-farms-in-

2019/3201578438748/?rc_fifo=1 

 
VANSVILLE, Ind., Jan. 8 (UPI) -- More 

than 800 dairies went out of business in 

Wisconsin last year, making 2019 among 

the worst years ever recorded for dairy closures 

in the state. 

"This is a big deal," said Mark Stephenson, the 

director of dairy policy analysis at the University 

of Wisconsin-Madison's College of Agricultural 

Life Sciences. "We lost 10 percent of the dairy 

farms. We've had some years approach that 

number, but this is the biggest one on record 

that I can find." 

It's a trend happening across the country, Ste-

phenson added. Waning consumer demand, 

loss of trade and an oversupply of milk have 

driven milk prices too low for farms to profit. 

America's largest milk producer, Dean Foods, 

filed for bankruptcy protection in November, 

citing "a challenging operating environment" 

and declining "consumer milk consumption." 

And on Sunday, a second major American dairy 

company, Bordon Dairy, also filed for bank-

ruptcy protection. 

The U.S. Department of Agriculture has not yet 

released data on the number of dairies that 

closed throughout the country last year, but ex-

perts expect that -- like the Wisconsin numbers 

-- they will be high. 

For the last five years, milk prices have been too 

low for the majority farmers to make a profit -- 

and many could not earn enough to cover their 

bills. 

"There have been multiple farms close around 

here," said Dan Brick, the owner of Brickstead 

Dairy, a 1,000-cow farm in Greenleaf, Wis. 

"There was one that just had an auction last 

week. It was a 500-cow dairy, and they just 

closed and auctioned off their cows. People are 

struggling." 

But that trend could be changing. 

In the final months of 2019, milk prices rose to 

20 cents per pound -- the highest they had been 

since 2014. As of Tuesday, the price was roughly 

17 cents per pound, according to the Chicago 

Mercantile Exchange -- still higher than the av-

erage price during the last five years, which was 

mostly below 16 per pound. 

"It makes it a little easier to get out of bed in 

the morning when you're making money," said 

Charles Young, the owner of a 65-cow dairy in 

Mosinee, Wis. 

The price is rising now because milk production 

-- finally -- is decreasing, said Bob Cropp, an 

emeritus professor of the University of Wiscon-

sin-Madison's Department of Agriculture and 

Applied Economics. 

For the last five years, the dairy industry was 

producing more milk than the marketed 

needed. Milk prices in 2014 hit a record high, 

Cropp said. Dairy farms across the country re-

sponded by adding more cows and increasing 

production. 

America's various trade disputes with Mexico, 

Canada and China -- some of the United States' 

top milk buyers -- have strained the dairy indus-

try further, Cropp said. 

Despite the low prices, production remained 

high through the first half of 2019. But by fall, 

the mounting farm closures began slowly slow-

ing production. 
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Between July 2018 and July 2019, the U.S. dairy 

herd lost 100,000 cows -- shrinking from 9.4 

million animals to 9.3 million. The USDA will re-

lease the updated figures on the U.S. cow herd 

size later this month. 

"It took a little while to slow production," Cropp 

said. "But, we're working our way out of the 

supply and demand situation." 

Experts predict prices will stay elevated during 

2020. Many dairies continue to fold, unable to 

recover from five years of losses, Stephenson 

said. And those that remain will likely lack the 

capital to increase production. 

"We're very optimistic about it," Brick said. 

"Prices have rebounded. We're not making a 

pile of money, but we're in the black again. 

We're due for a good year." 

 

Sale Of Loose Milk To Be Banned From 2022: Punjab Food Authority 
Wed 08th January 2020 

https://www.urdupoint.com/en/pakistan/sale-of-loose-milk-to-be-banned-from-2022-pu-805428.html 

 
AWALPINDI, (UrduPoint / Pakistan 

Point News - 8th Jan, 2020 ) :Additional 

Director General Licensing & Resources 

of Punjab food Authority Shahid Inayat Malik 

has said that the sale of loose milk will be 

banned from 2022 and all the dairy farms will 

be legally bound to sell pasteurized milk in plas-

tic bags and bottles. 

There are many success stories where now 

companies had to print on packages whether 

it's a milk or tea whitener. PFA has started the 

campaign to protect consumers from the adul-

terated milk. 

The dairy farmers are advised to install pasteur-

izing plants and maintain cold chains to provide 

milk to the consumer. 

Addressing an awareness seminar at the Rawal-

pindi Chamber of Commerce and Indus-

try (RCCI) ADG Shahid Anayat said that main 

purpose of Punjab Food Authority was to 

bring all food-related businesses, bakery, wed-

ding halls, restaurants etc. 

into one category with a license so that they 

can be monitored transparently. In the name of 

inspection, no businessman/center will be har-

assed. 

It will be observed that the staff of PFA will deal 

restaurant staff with respect and polite and 

must treat as client. 

While answering to a question, ADG informed 

that License registration process has been sim-

plified, complaints will be resolved on timely 

fashion. The traders' self-esteem will be taken 

care of and avoid unnecessary inspection. 

Earlier, Chamber President Saboor Malik, in his 

address, said that the Punjab Food Authority's 

measures have provided protection to consum-

ers and provide them with quality goods. How-

ever, the business community has many con-

cerns. Punjab Food Authority has to increase its 

capacity to reduce fines and simplify proce-

dures. 
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Coca-Cola to fully-acquire dairy beverage brand Fairlife 
January 06, 2020 

https://www.foodbev.com/news/coca-cola-to-fully-acquire-dairy-beverage-brand-fairlife/ 

 
he Coca-Cola Company has agreed to 

fully acquire US-based dairy beverage 

brand Fairlife, by purchasing the re-

maining 57.5% stake in the company from joint 

venture partner Select Milk Producers for an 

undisclosed sum. 

Fairlife launched in 2012, and the brand now 

markets a broad portfolio of dairy-based bever-

age products such as high-protein milkshakes, 

recovery drinks and ultra-filtered milk products. 

The brand holds a strong position in the fast-

growing value-added dairy category, and Coca-

Cola claims that Fairlife registered $500 million 

in retail sales last year alone. 

Fairlife will continue to operate as a standalone 

business based in Chicago following the acquisi-

tion. 

Despite faltering sales of traditional fluid milk 

products, value-added dairy products are grow-

ing steadily in the US market, with consumers 

actively seeking dairy products with lower levels 

of sugar, fat and higher protein content. 

Coca-Cola claims that the Fairlife brand has cap-

italised on this demand with its product range, 

as its portfolio includes ultra-filtered milk which 

contains less sugar and more protein than com-

peting brands, while the company also markets 

lactose-free products to cater to a wider range 

of consumers. 

Jim Dinkins, president of Coca-Cola North Amer-

ica, said: “Fairlife is a great example of how 

we’re continually expanding our total beverage 

portfolio to bring people more of the brands 

they love. 

“This agreement will help ensure that we con-

tinue to build on Fairlife’s innovative history by 

combining their entrepreneurial spirit and inno-

vation capabilities with the resources, reach 

and expertise of Coca-Cola.” 

Fairlife CEO Tim Doelman added: “We are ex-

cited for the next chapter of Fairlife’s growth 

and innovation and look forward to continuing 

to work with our partners across the Coca-Cola 

system to meet fast-changing consumer needs 

in a vibrant category. 

“We set out in 2012 to harness the power and 

nutrition of dairy and give people great-tasting 

products that provide the nutrition they are 

looking for. Our innovative product lines will 

continue to grow and improve with the strength 

and scale of The Coca-Cola Company.” 
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Another Major US Dairy, Borden, Seeks Bankruptcy Protection 
JANUARY 06, 2020 

https://wwjnewsradio.radio.com/articles/ap-news/another-major-us-dairy-borden-seeks-bankruptcy-protection 

 

 
he U.S. dairy industry, the largest in the 

world, is under severe pressure as the 

consumption habits of Americans shift. 

Borden Dairy Co. filed for bankruptcy protec-

tion, the second major U.S. dairy to do so in as 

many months. Borden produces nearly 500 mil-

lion gallons of milk each year for groceries, 

schools and others. It employs 3,300 people and 

runs 12 plants across the U.S. 

American refrigerators are increasingly stocked 

with juice, soda and milk substitutes made from 

soy or almonds. At the same time, protein bars, 

yogurts and other on-the-go breakfasts have re-

placed a morning bowl of cereal. That has ham-

mered traditional milk producers like Borden, 

which was founded in 1857. 

The amount of liquid milk consumed per capita 

in the U.S. has tumbled more than 40% since 

1975. Americans drank around 24 gallons a year 

in 1996, according to government data. That 

dropped to 17 gallons in 2018. 

As milk consumption has fallen, dairy farms 

have closed their doors. In court filings, Borden 

says 2,730 U.S. dairy farms have gone out of 

business in the last 18 months alone. The re-

maining farms can command higher prices, but 

that pinches Borden, which can't charge con-

sumers more because of pressure from big 

competitors like Walmart. Walmart opened its 

own milk processing plant in Indiana in 2018. 

“Despite our numerous achievements during 

the past 18 months, the company continues to 

be impacted by the rising cost of raw milk and 

market challenges facing the dairy industry,” 

said Borden CEO Tony Sarsam in a prepared 

statement late Sunday. “These challenges have 

contributed to making our current level of debt 

unsustainable." 

Borden tried to revive sales last year by re-

launching its iconic mascot Elsie, the smiling 

cow that first appeared on milk cartons in the 

1930s. It also released new products like ginger-

bread-flavored eggnog and Kid Builder, a chil-

dren's milk with higher levels of protein and cal-

cium designed to compete with Fairlife, a 
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trendy milk brand made by Coca-Cola Co. Bor-

den said sales rose, but not enough to offset 

broader trends in the industry. 

Dean Foods, the nation's largest milk producer, 

filed for bankruptcy protection in November. 

Both dairies are based in Dallas. The two com-

panies controlled about 13.5% of U.S. milk sales 

last year, according to Euromonitor, a consult-

ing firm. 

Like Dean, Borden says it will continue to oper-

ate during its restructuring. Late last month, a 

Texas federal bankruptcy court allowed Dean to 

access $850 million in debtor-in-possession fi-

nancing. 

 

'Cow with calf' dairy farm welfare project wins £60k boost 
6 January 2020 

https://www.farminguk.com/news/-cow-with-calf-dairy-farm-welfare-project-wins-60k-boost_54691.html 

armers David and Wilma Finlay have am-

bitions to turn the high welfare dairy sys-

tem into a successful, commercial opera-

tion. 

At Rainton Farm, in Castle Douglas, Dumfries 

and Galloway, dairy cows and their calves are 

kept together for five months. 

Standard modern practices involve separating 

the cow and calf within 24 hours of birth. 

But the Finlays' 'cow with calf' project aims to 

use the 'ethical dairy' as a model to characterise 

the cow with calf system and on-farm rearing. 

The project's overall purpose is to improve envi-

ronmental and social aspects of farming. 

Their farm will now be used as a model with the 

intention of extending this to farmers wishing 

to make Scotland a leader in ethical dairying. 

The Finlays have been awarded through the 

Scottish government's Knowledge Transfer and 

Innovation Fund (KTIF). 

Colleen McCulloch of Soil Association Scotland 

helped set up the Rural Innovation Support Ser-

vice (RISS) group that brought the project to-

gether. 

She said: “Keeping calves with their mother has 

benefits beyond welfare, for example for rose 

veal and beef supply, as well as grassland man-

agement and biodiversity, but is commercially 

challenging. 

“The KTIF funding will allow Dr Marie Haskell of 

Scotland’s Rural College to run a year’s pilot 

project to track the progress of the Finlays’ op-

eration and trial it on several other farms, with 

the aim of establishing a blueprint that could be 

adopted by any interested farm.” 

The KTIF is delivered through the Scottish Rural 

Development Programme (SRDP) 2014-20. The 

scheme will fund eligible innovation projects 

under the European Innovation Partnership. 

Pleurisy Reduction in Scottish Pigs - Wholesome 

Pigs - £47,300 

This project aims to better understand the envi-

ronmental, health and management conditions 

that impact on the incidence and severity of 

pleurisy, and to share experiences with the en-

tire Scottish pig sector. 

It includes investigations and interventions to 

improve environment and health on 12 farms 

and disseminate the information through meet-

ings, written material and three video case 

studies. 

Grass Roots – Scotland's Rural College (SRUC) - 

£53,073.18 

The aim of this project is to deploy novel partici-

patory and crowd-sourcing methods to close 

the gap described by farmers between them 

and grass breeders. 

They hope this will better inform and drive in-

novation in the variety and seed mixes sector, 

and in the management systems the farmers 

deploy. 

The project expects to target 2,000 farmers and 

link them in a virtual group so that peer-to-peer 

experiences can be shared, data on preferences 

and performance gathered. 

Scottish Organic CANola – SRUC - £29,982.99 
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A group which is developing a reliable system of 

organic canola production in Scotland to fulfil 

an as-yet untapped market. 

They wish to demonstrate the viability of grow-

ing organic canola under Scottish conditions in 

order to open up a new potentially lucrative 

source of income and provide alternative, lo-

cally produced livestock feed or feed supple-

ment, as well as the potential for supplying 

even more valuable human markets. 

Digital Farms – Scottish Agricultural Organisa-

tion Society (SAOS) - £54,675 

This project uses is using a form of low power, 

wireless communication to allow whole farms 

to be digitally connected. 

This offers a simple, low cost way for farmers to 

collect data. SmartRural, SNH and RSABI are 

also involved. 

The project aims to equip farmers with the data 

and insights required to tackle the key chal-

lenges the industry face, issues such as: improv-

ing productivity, inefficiency and waste, improv-

ing environmental management, dealing with a 

shrinking labour force and extreme weather 

events, meeting climate change targets, and the 

lack of profitability. 

Scotch Beef Protected Geographical Indication 

(PGI) Traceability and Performance – Quality 

Meat Scotland - £94,800 

This project is designed to prove several con-

cepts around the use of DNA analysis for meat 

traceability and integrity and cattle perfor-

mance development. 

The potential impact of this project is around 

12,000 cattle holdings in Scotland. The wide 

reach of this project offers to deliver value for 

money, potential return on investment and se-

curing the confidence of the consumer and the 

farmer by providing full DNA traceability to the 

Scotch beef brand. 

 

Milkhouse Creamery on path to bottling its own milk 
JANUARY 5, 2020 

https://www.citizensvoice.com/news/milkhouse-creamery-on-path-to-bottling-its-own-milk-1.2579339 

he Milkhouse Creamery may not be bot-

tling its own milk yet, but it won’t be 

much longer thanks to a state grant it 

received in the spring. 

The creamery, which opened inside the Bowl 

Arena in West Hazleton and expanded to a sec-

ond location in Wright Twp. in 2018, now has its 

third retail store and production facility in the 

former Pecora’s Dairy in Sugarloaf Twp. 

The new location, which opened this fall, now 

serves as the main hub for the business, said 

Milkhouse owner Paul Dagostin, who hails from 

two lines of dairy farmers, including the Peco-

ras, who operated the last dairy in the area. 

The other family line operated Mountain View 

Dairy, which bottled and delivered milk in the 

1920s, ’30s and ’40s before selling to Matuella’s 

Dairy. His grandfather left the business and 

bought Will-O-Bett Farm in Berwick, where they 

started making ice cream in the 1970s, and 

those recipes are still used at the Milkhouse to-

day, Dagostin said. 

Homogenizer 

comes home 

All of the ice cream for the Milkhouse had been 

made at Bowl Arena location, which was wasn’t 

big enough to accommodate production for two 

stores and the retail shop. That’s when they 

started eyeing the Pecora’s facility solely for 

production. People in the community, however, 

wanted to see the store, which closed in 2007, 

open again, Dagostin said. 

“We were hesitant on opening the store here,” 

said Erik Maselkevich, Dagostin’s son-in-law and 

ice cream production manager. “We’re not car-

rying our milk. We don’t have any of that equip-

ment finished and we didn’t want to disappoint 

anyone and not have any milk here.” 
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The compromise, until they’re able to start pro-

cessing and bottling their own milk, was carry-

ing other quality dairies’ milk, he said. Apple 

Valley Creamery’s milk is available in glass bot-

tles and Maplehofe Dairy’s milk and cream are 

available in plastic bottles, Dagostin said. 

They discovered the Maplehofe Dairy in Quar-

ryville because they had a piece of equipment, a 

homogenizer, that they needed for the opera-

tion. The homogenizer, they learned from the 

manufacturer, was built in 1948 for Price’s Dairy 

in Hazleton and likely went from Price’s to 

Maplehofe, and now back to the Hazleton area, 

Maselkevich said. 

“I was tickled pink,” he said. “We know that 

made a lot of ice cream.” 

The manufacturer has all of the service records 

and modifications that were made to the ho-

mogenizer, which will help in the restoration, 

Maselkevich said. 

“You can’t buy (equipment) that small any-

more,” he said, adding that they may process 

300 to 400 gallons in an hour, whereas big 

plants do that in a minute. 

Almost all of the equipment they need for 

small-scale ice cream and milk production was 

built in the 1940s and ’50s, Dagostin said. To-

day’s manufacturers only build for big opera-

tions, and they were forced to seek older equip-

ment and restore it, which isn’t necessarily a 

cheaper option, he said. 

They will be doing batch, or vat, pasteurization 

of the milk, which imparts a unique flavor be-

cause it’s done at a low temperature, 

Maselkevich said. 

“It gives it a certain taste,” he said. “It’s going to 

be a treat. It has a great taste.” 

They actually searched for months for a com-

pany to make their ice cream mix, because they 

knew it had to be vat pasteurized for taste and 

made up to Dagostin’s standards. They will soon 

be able to make their own ice cream mix, and 

maybe even improve upon the flavor, 

Maselkevich said. 

Grant and jobs 

The $318,000 grant was part of a state Dairy In-

vestment Program, which awarded $5 million in 

grants to support local dairies. Milkhouse prob-

ably wouldn’t have been able to purchase its 

own processing equipment without the aid, 

Maselkevich said. 

“There’s no way you could do it,” he said. 

Plus, they’re investing an amount equal to the 

grant on their own, Dagostin said. 

The grant is paying for the vats, homogenizer, a 

cooling press, a clean-in-place system, piping 

and installation, a boiler, an ice builder, a cooler 

and a second ice cream machine, Maselkevich 

said. They also bought additional equipment on 

their own and are currently making modifica-

tions, he said. 

The Sugarloaf Twp. location means additional 

jobs in the community. Two or three more peo-

ple will be working in the plant and another six 

in the shop, plus a delivery person. The number 

of ice cream makers has doubled from two to 

four, Maselkevich said. 

‘Straight from the cow’ 

A cousin has a couple of cows at the Pecora’s lo-

cation now and some milk could come from 

them, but the main milk supplier will be Bloss 

Farms in Wapwallopen, which has Holstein 

cows — the same as Pecora’s did in the day. 

“It’ll be just like here on the farm,” Dagostin 

said. “We’ll bring it here and bottle it. (The milk) 

will be 12 to 24 hours old.” 

The Bloss Farm cows are producing milk with 

4.2% to 4.3% butterfat and Milkhouse will not 

be skimming that back to the industry standard 

of 3.6%, Dagostin said. 

“Our milk is going to be whole milk straight 

from the cow,” he said. 

Dagostin hopes to be selling Milkhouse milk by 

March, but has learned patience as things don’t 

always happen on the schedule that he would 

like. The other dairies’ milk is selling well, and 

Maplehofe offers chocolate, strawberry and 



other flavored milk, which Pecora’s also pro-

duced, Dagostin said. 

Milkhouse will be doing “interesting flavored” 

milks as well, Maselkevich said, as the creamery 

is already known for unusual ice cream flavors, 

such as Fluffernutter banana and rice pudding. 

The Sugarloaf Twp. location, because of its size 

and cooler space, is able to offer more than just 

ice cream and milk products. Customers will 

also find farm fresh eggs, local cheese, Amish 

butter, soup and sandwiches, and Catawissa 

Bottling Co. sodas, including Big Ben blue birch 

beer, Maselkevich said. Sugar and Loaf Bakery 

products, Weis chips, honey and novelty candy 

are also available, in addition to all of the fla-

vors of Milkhouse ice cream in pints and quarts. 

New products include ready-to-go ice cream 

pies and snowman cakes, as well as ice cream 

sandwiches, he said. Two registers will also al-

low people to skip the hand-dipped ice cream 

line and just pick up some milk or ice cream for 

home, he said. 

“We’re really excited to have this back for the 

community,” Maselkevich said. “We think the 

community is excited too. This is what we love 

to do.”

 

 

Family launches Minnesota's first A2 milk creamery 
Jan 5th 2020 - 6am. 

https://www.duluthnewstribune.com/business/agriculture/4849792-Family-launches-Minnesotas-first-A2-milk-

creamery 

ENAHGA, Minn. -- A fifth-generation 

Finnish dairy farm in northern Min-

nesota is exclusively breeding an A2 

herd and bottling A2 milk. 

“We’re the first in Minnesota to do that,” said 

Joel Hendrickson, a 2003 Menahga High School 

graduate. 

Joel and wife Amanda own a 310-acre farm, 

three miles south of Menahga, situated next to 

the Otter Tail and Wadena county line. 

As Ten Finns Creamery, the couple began bot-

tling and selling their locally produced whole 

milk in December. 

The business -- and its name -- was inspired by 

their 10 children: Zach, 14; Maddie, 12; Julia, 

11; Lucy, 9; twins Lily and Maria, 8; Lane, 6; 

Nora, 4; Finn, 2 and Emma, 1. 

“The last five years have been kind of down,” 

Joel said of milk prices. “We thought this was a 

way our kids, in the future, could still milk 120 

cows and make a good living off it.” 

The Hendricksons hope people with milk sensi-

tivities can comfortably enjoy their creamy, real 

milk. 

What is A2 milk? 

About five years ago, Joel read about A1 versus 

A2 milk in a dairy magazine. 

“A lot of these people who think they’re lactose 

intolerant, a lot of times, that isn’t the case. 

They don’t know what it is, so they say ‘lactose 

intolerant,’” he said. 

“They are sensitive to the A1 protein,” Amanda 

added. 

Two major protein groups– casein and whey – 

are present in cow’s milk. Brad Heins, a Univer-

sity of Minnesota Extension assistant professor 

in organic dairy management, explained that ca-

sein makes up about 30 percent of the proteins 

in cow’s milk. There are two forms of casein: A1 

and A2. 

Regular milk comes from cows that produce 

both A1 and A2 proteins. Cows with an A2 gene 

only produce A2 milk. 

Milk from humans, sheep, goats, donkeys, yaks, 

camels, buffalo and sheep mostly contain the 

A2 protein, said Dr. Gonca Pasin, executive di-

rector at the California Dairy Research Founda-

tion. 

Hendrickson family members who have tried 

their A2 milk found that symptoms, like diaper 
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rashes and stomach aches, went away -- only to 

return if they resumed drinking regular milk. 

Amanda said, “A neighbor down the road just 

felt bloated, gassy. He can drink our milk. It’s 

amazing. It’s so much positive feedback since 

we started this.” 

A family business 

Even in high school, Joel was buying cows and 

building a dairy herd. In 2009, he began renting 

a barn and farmland from former Menahga 

School Board member Curtis Hasbargen. The 

Hendricksons purchased their own property in 

2013. 

Ten Finns Creamery is a family affair, with the 

children helping with feeding, milking and bed-

ding the cows. 

Amanda said, “Whenever there are calves born, 

we ask what they think we should name them. 

Say, the mom’s name starts with a K, we try to 

keep the offspring also start with a K.” 

A1 and A2 proteins in milk are a relatively new 

discovery, Joel said. “Going back 10 years ago, 

there was no such label as that.” 

Realizing there was a potential market for A2 

milk, the Hendricksons started selecting bulls 

that had the A2 gene and breeding all their 

cows to A2 bulls in 2014. 

Two years ago, they conducted DNA testing on 

all of their cows. Sixty percent were A2, so they 

culled out the A1 cows and only purchased A2 

cows from farmers who were cutting back herds 

or selling out. 

In spring 2019, the Hendrickson started building 

their own creamery. The Minnesota Depart-

ment of Agriculture inspected and certified it in 

mid-December. 

Ideas That Kick, a Minneapolis-based agency, 

designed the Ten Finns logo, website and milk 

carton. 

Throughout the whole process, Amanda said 

they “have received a huge amount of support 

from family, friends and the local community.” 

Off to the market 

On average, their cows produce 1,000 gallons of 

milk every day. They currently send the bulk of 

that milk to Nelson Creamery Association in 

Nelson, Minn. 

“Slowly, as the demand grows, we’ll just run 

more through my creamery,” Joel said, and Nel-

son Creamery will get less and less. “They know 

about that, and they’re all supportive.” 

Amanda said, “I don’t think we want to become 

huge – just big enough that we can process our 

milk through it. That’s all we want.” 

The Hendricksons ran the first batch of milk 

through their creamery on Dec. 17, and by Dec. 

19 it was on grocery store shelves in Menahga. 

Along with The Clean Plate and Lake Country 

Foods in Menahga, Ten Finns milk is being sold 

at Shell Sport and Bait in Menahga, Mills Coun-

try Market in New York Mills, Super One Foods 

in Wadena and the Perham Locker Plant. 

“The Ten Finns Milk has been a great addition 

to our store. We have a lot of customers pur-

chasing this milk for different issues, and many 

of them have voiced to us how much it has 

helped," said Joy Jarvi, co-owner of Lake Coun-

try Foods. 

The milk sold out quickly. 

A Clean Plate “moved more milk in two days 

than he moves in a week,” Joel said, adding that 

locals are very supportive. “I think a lot of peo-

ple don’t necessarily feel that they need A2, but 

lots of people know us.” 

In search of a distributor, the Hendricksons 

have met numerous times with Mason Brothers 

Grocery Wholesaler in Wadena. 

In the meantime, the Hendrickson say it’s most 

helpful if customers ask for Ten Finns milk di-

rectly from their local grocery store owner. 

“The grocery stores can’t hear from us. They 

need to hear from consumers going in there re-

questing our product,” Amanda said. 

Milk by Ten Finns Creamery is minimally pro-

cessed and non-homogenized, so cream settles 

on the top. 



Soon, they’ll be producing A2 butter. They are 

waiting to approve the Ten Finns label. 

Lactose intolerant or protein sensitivity? 

According to Consumer Reports, there is limited 

scientific research on the benefits of A2 milk. 

A small study, funded by the A2 Milk Company 

in New Zealand, found that some people may 

take significantly longer to digest milk that con-

tains both A1 and A2, which could lead to gas-

trointestinal inflammation, gas and abdominal 

pain. 

The June 2019 Consumer Reports article notes 

that more large-scale, human trials comparing 

the effects of A1 and A2 are needed. 

“A2 milk appears to be all the rage in the dairy 

industry today,” said Heins, but claims that A2 

milk is easier for humans to digest, improves 

health and lowers risk for some diseases have 

not yet been scientifically proven. 

“The future will tell if A2 milk is just a fad or if it 

will permanently have a seat at the table of the 

dairy industry,” he said. 

 

Milk battles escalate amid snag over imports, pricing 
05th Jan 2020 

https://www.standardmedia.co.ke/article/2001355351/milk-battles-escalate-amid-snag-over-imports-pricing 

 
enya has taken the war against cheap 

milk imported into the country to new 

heights following seizure of about 30 

tonnes of milk powder from Uganda that police 

say was illegally imported. 

The importation of milk powder has been the 

bane of milk farmers, majority of whom are lan-

guishing due to low prices paid for their pro-

duce on account of cheaper and readily availa-

ble milk from neighbouring Uganda. 

Last Thursday, officers from the DCI Anti-Coun-

terfeit Unit based at Parklands, Nairobi, raided 

two warehouses belonging to one of the largest 

milk importers and distributors and carted away 

tonnes of milk powder under the brand name 

Lato. 

One of the stores is based at Eastleigh’s Third 

Avenue where a container full of powder milk 

was impounded. More bags containing the milk 

branded Lato, were discovered from another of 

the importer’s warehouse in Embakasi. 

Ugandan milk 

Importation documents handed over to the po-

lice by representatives of the importer revealed 

that the milk originated from Uganda. 

The documents showed the first of 10 lorries 

carrying the commodity was cleared at the 

Kenya-Uganda border on December 27. 

The milk cargo had been cleared by all agencies 

operating at the border point and whose au-

thority is required to import goods. 

The importers had also made Sh1 million pay-

ment to the accounts of KRA in Nairobi for duty. 

Officers based their arrest on a directive by the 

dairy board stopping importation of dairy prod-

ucts from Uganda. Ironically, the dairy board 

had okayed the same consignment for sale in 

the country and no charges have been pre-

ferred against the distributor. 

The crackdown is expected to spread to other 

parts of the country. DCI’s decision to impound 

the goods come just weeks after the Ministry of 

Trade imposed a 16 per cent value added tax 

(VAT) on milk imports from Uganda to protect 

local dairy farmers. 

A glut in the market partly brought on by impor-

tation of milk powder and raw milk from 
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Uganda has led to the drastic drop in milk prices 

and is pushing dairy farmers to the edge. 

Milk processors’ appetite for cheap powdered 

milk is driving dairy farming to the ground. The 

result is broke farmers due to record low prices. 

Farm gate prices have sunk to as low as Sh17 

for a litre of milk, sparking a collective outcry 

from farmers. Yet the low prices have not pro-

vided a reprieve to consumers. The retail price 

of half a litre of packaged milk has plateaued at 

about Sh50. 

At the centre of the gathering storm are revela-

tions that Kenyan milk processors are importing 

powdered milk from Uganda and reconstituting 

it into long life milk at the expense of local dairy 

farmers. KDB staff were in Uganda to ascertain 

that it was not a conduit for unscrupulous trad-

ers to import milk from outside the East African 

Community into Kenya. 

To bring in the commodity from outside the 

EAC, importers are charging 60 per cent duty 

and seven per cent dairy levy. 

At a farmers awards ceremony held in Decem-

ber by Brookside Dairies, Trade Cabinet Secre-

tary Peter Munya raised the possibility traders 

could be importing powdered milk into Uganda 

at very low prices and thereafter reconstituting 

it into long life milk and selling it in Kenya. 

To ascertain the truth of the source of the milk, 

he said, the ministry would go on a verification 

mission to Uganda. 

Munya also said the ministry would apply the 

East Africa Community rules of origin to differ-

entiate between goods produced within the 

EAC region and those that are not. 

“If there (Uganda) is a conduit of importing milk 

to Kenya from a third country then that is ille-

gal,” Munya said. 

Shortly after the visit to Uganda, the State De-

partment of Trade recommended a 16 per cent 

levy on milk imports. 

Heavy investments 

According to Trade PS Chris Kiptoo, who led the 

delegation to Uganda, the country’s milk pro-

duction has increased exponentially - from 70 

million litres a year in 2018 to 112 million litres 

last year. 

“We discovered that for the last seven years 

from 2014, Uganda has invested heavily in the 

dairy sector. This has seen them grow from a 

production of 24 million in 2016, to 71 million in 

2017 and 112million in 2018,” said Dr Kiptoo. 

The PS said the growth had seen the country 

surge its production from 100,000 litres per day 

in 2014 to the current one million litres per day 

when their production was only 48 per cent to 

capacity. 

The sudden surge in the production coupled 

with low consumption has made milk exporta-

tion to Kenya lucrative. 

According to the ministry of Trade, 18 per cent 

of the milk consumed in Kenya is imported from 

Uganda. 

The Kenyan Economic Survey 2019 Report re-

vealed milk was one of the agricultural products 

that increased Uganda’s imports to Kenya to 

Sh49.4 billion in 2018. Besides milk, animal 

feeds was also a significant import from 

Uganda. 

It is instructive that Uganda’s production is still 

significantly lower than Kenya’s and with Live-

stock Principal Secretary Harry Kimutai admit-

ting in Parliament that the Ministry could not 

ascertain that the milk was really coming in 

from Uganda, it is not improbable that proces-

sors could be importing cheaper milk to raise 

their profit margins. 

Data from the dairy board shows that there is 

currently a surplus of 430 million litres of milk 

which has prompted the Strategic Food Reserve 

to request funding so that the New Kenya Coop-

erative Creameries (KCC) could buy the milk and 

convert it into powder for storage. Kenyans 

consume about 5.17 billion litres annually and 

the country is currently producing 5.6 billion li-

tres, statistics presented to Parliament indicate. 



The surplus notwithstanding, the country im-

ports some 12 million litres of milk from Uganda 

each month, some of which is clandestinely re-

constituted powdered milk. 

 

‘It crushes me’: Dairy farmers struggle to survive Trump’s trade wars and declining milk 

demand 
JAN 4 202010:55 AM EST 

https://www.cnbc.com/2020/01/04/us-dairy-farmers-battle-extinction-trump-trade-wars-lower-milk-prices.html 

CHODACK, N.Y. — Nathan Chittenden 

carefully slung a newborn calf over his 

shoulders and marched her over to his 

dairy barn to join a dozen other babies. 

“Sometimes I feel like a school principal trying 

to remember everyone’s names,” Chittenden, 

41, said of his dairy cows. 

Chittenden’s herd is in good health, but the 

dairy farm his family runs here in Rensselaer 

County, about two hours north of New York 

City, is under immense pressure. 

Milk makers in the United States are disappear-

ing as consolidation in the industry and chang-

ing consumer tastes have made it tougher for 

small farms to survive. In November, U.S. dairy 

giant Dean Foods filed for bankruptcy protec-

tion, blaming the fact that Americans are drink-

ing less traditional cow’s milk and switching to 

non-dairy alternatives. The company is consid-

ering selling itself to the milk cooperative Dairy 

Farmers of America. 

Meanwhile, falling milk prices and Presi-

dent Donald Trump’s trade wars have sent 

scores of farmers out of business. Overall, the 

U.S. has lost nearly 20,000 licensed dairy farms, 

a roughly 30% decline, over the past decade, ac-

cording to the U.S. Department of Agriculture. 

It’s in line with a long-term trend: Between 

1992 to 2018, over 94,000 family dairy farms 

closed their operations at a rate of 10 per day, 

according to the National Farmers Union. 

Chittenden has watched his farming neighbors 

disappear one by one, including five farms on 

his father’s side of the family over the course of 

20 years. 

“It crushes me,” said Chittenden, a third-gener-

ation farmer at Dutch Hollow Farm. “We’ve lost 

a lot of farms in the Northeast. Every single one 

of those farmers was a neighbor and a friend to 

us.” 

“We knew them, and now they aren’t there. 

Their history is gone and will never be back,” he 

added. 

‘Everyone was stressed’ 

Chittenden said his family started the farm in 

1976 with 55 Jersey cows and has a herd of 

about 800 today. He farms alongside his two 

brothers and parents. 

In the 1990s, Chittenden’s family made the de-

cision to take on more debt to expand opera-

tions. They bought more cows, hired more peo-

ple and worked longer hours to keep up pro-

duction. That type of capital investment would 

be impossible for family dairies to take on today 

because of surplus milk and lower prices, Chit-

tenden said. 

“The stress on my family was palpable. Every-

one was stressed, and they took that stress 

home into their personal lives,” he recalled. 
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Georgia dairy farm sues Whole Foods over supply deal that soured after Amazon acquisi-

tion 
Jan 3, 2020, 

https://www.bizjournals.com/atlanta/news/2020/01/03/georgia-dairy-farm-sues-whole-foods-over-supply.html

 Georgia diary farm is suing Whole 

Foods Market after a big deal to supply 

it with dairy products went sour after 

Whole Foods was bought by Amazon.com in 

2017. 

Hart Agriculture, which is based in Richmond 

County, Ga., near Augusta, contends in a com-

plaint filed Dec. 27 in federal court in Atlanta 

that it suffered "devastating" losses when a 

supply arrangement with Whole Foods and At-

lantaFresh, a dairy product processor which is 

now out of business, was abruptly terminated in 

August 2017. 

Amazon (Nasdaq: AMZN) acquired Whole Foods 

on Aug. 28, 2017. 

"Hart Agriculture, an innovative and growing lo-

cal dairy farming operation, was not paid what 

it was entitled to under a binding agreement, 

and we are seeking that payment,” said Jake Ev-

ans of law firm Holland & Knight LLP, which is 

representing Hart. 

Hart says in its complaint that, "In late 2015 and 

early 2016, Whole Foods and AtlantaFresh – 

then a supplier of dairy products to Whole 

Foods for the Atlanta metro region – sought to 

expand their dairy supply relationship geo-

graphically, improve the quality of the dairy 

products sold via that relationship, and put their 

relationship on stable ground for a period of 

years. To do so, they needed a dairy farm capa-

ble of reliably producing 100% grass-fed, certi-

fied non-GMO [genetically modified organism] 

milk to rigorous standards and in substantially 

increased quantity." 

"AtlantaFresh thus reached out to Hart, whose 

founder and President was and is a market 

leader in the development of farming practices 

and processes for the improvement of dairy 

milk, and the processed dairy products made 

from it," the complaint goes on to say. "Whole 

Foods soon joined AtlantaFresh in this outreach. 

In light of Whole Foods’ dominance in the mar-

ket for organic dairy products, Hart agreed to 

engage in planning and preparations for the es-

tablishment of an entire, dedicated dairy farm – 

the Newberry Farm near Augusta, Georgia – 

that would be redeveloped specifically to satisfy 

the quality and quantity requirements of the 

proposed supply relationship." 

"The redevelopment of the Newberry Farm was 

a substantial project, that ultimately would re-

quire Hart to invest the better part of a year, 

and over $1,000,000 in preparation for the busi-

ness to be done with Whole Foods," Hart's com-

plaint goes on to say. "Indeed, because of this 

investment and the capital requirements of the 

ongoing business, and because of the risk that 

these investments would be lost if Whole Foods 

were to back out of the relationship, the parties 

recognized that Hart would be the true eco-

nomic partner to Whole Foods in the prospec-

tive business." 

"Hart thus demanded," the company alleges, 

"and Whole Foods and AtlantaFresh agreed, 

that their contracts provide for direct recourse 

by Hart to Whole Foods for damages resulting 

from a unilateral termination without cause by 

Whole Foods of the supply arrangement." 

In August 2017, Hart contends, "without any 

complaints having been lodged and without any 

negotiations or attempts to re-work the terms 

of the supply arrangement, Whole Foods unilat-

erally terminated its supply arrangement with 

AtlantaFresh and Hart. At nearly the same time, 

Whole Foods was acquired by Amazon.com, 

Inc., and in the context of that transaction, 

upon information and belief, Whole Foods also 

unilaterally terminated supply arrangements 

with dozens, if not hundreds, of local producers 
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nationwide in an attempt to consolidate its sup-

ply chains along lines intended to be followed 

after its acquisition by Amazon." 

Hart alleges the financial consequences "were 

devastating." AtlantaFresh closed its doors in 

March 2018, according to its web site. 

 

American Dairy Product Institute Enters its 95th Year! 
January 3, 2020 

https://www.perishablenews.com/dairy/american-dairy-product-institute-enters-its-95th-year/ 

DPI, an organization of, for and by its 

members, originally began as the 

American Dry Milk Institute (ADMI), or-

ganized by 18 manufacturers of dry milk on 

June 03, 1925, originally as a “temporary associ-

ation,” and based in Chicago, IL USA. At that 

time production of milk powder nationally was 

estimated to be 70 Million pounds. 

Following those humble beginnings, the ADMI 

grew and in 1986 merged with the Whey Prod-

ucts Institute (founded in 1971), in April 1986 to 

form what is known today as the American 

Dairy Products Institute (ADPI). In 2018, esti-

mated production of milk & whey derived pow-

ders by ADPI members was 2.76 Billion 

pounds. However, ADPI does not exist for or by 

milk powders alone, as in 1987 it merged with 

the Evaporated Milk Association (EMA – 

founded in 1923), and expanded its scope. 

The first 75+ years, of operation of the growing 

dairy ingredients/processed dairy products as-

sociation were all based from headquarter loca-

tions in downtown Chicago, IL. As the organiza-

tion continued to grow and expand it relocated 

its headquarters in 2002 out to the suburbs 

near Chicago’s O’Hare International Airport, in 

Elmhurst, IL (York Street). ADPI in 2012, then 

purchased its current HQ building at 126 Addi-

son Ave where it is today. Interestingly enough, 

the current HQ building in Elmhurst was built in 

1925, and was home to two different bakery 

businesses for some 50+ years, and both used 

milk powders in their various baked goods reci-

pes. 

As the dairy ingredients business continued to 

grow, so did ADPI membership and the ingredi-

ents/products they manufactured, sold, distrib-

uted and represented. Today these ingredients 

and related products include dairy derived dry 

powders, milkfat, AMF/butter, ingredient 

cheese, fluid milks, condensed milks, etc. and 

are marketed globally.   

“ADPI also embraces diversity within its mem-

bership ranks and has 6 membership categories 

covering Manufacturers, Associate Manufactur-

ers, Trading Companies, Utilization, and Affiliate 

members. Affiliates are defined as equipment 

and various service providers to the industry i.e. 

banking, risk management, analytics, business 

consulting, product & process design and test-

ing, HR, etc.,” stated Richard Bradfield of Inter-

national Ingredients Corporation, and the cur-

rent Chairman of ADPI. 

 “ADPI operates on a pre-competitive and col-

laborative basis through various Task Force and 

Committees in its structure for the benefit of 

members and the broader industry. Today, ADPI 

is comprised of some 268 members (domestic & 

internationally located), operates as a not-for-

profit organization entirely and is solely sup-

ported by membership dues and revenues gen-

erated from its widely regarded L3® (Listen, 

Learn, Liaise) events. These events are com-

prised of conferences, seminars, forums, sym-

posia and training activities offered throughout 

the calendar year. ADPI does not receive US 

government stipends nor dairy farmer check-off 

funds. ADPI focuses on the commercial aspects 

of the dairy ingredients and related products in-

dustry, and by design and mandate does not en-

gaged in partisan political lobbying activi-

ties,” commented Blake Anderson, President & 

Chief Executive Officer of ADPI. 
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One of ADPI’s signature events is its Annual 

Joint Conference with the American Butter In-

stitute (ABI) each spring in downtown Chicago, 

where some 1,000+ registered attendees con-

vene to Listen, Learn, and Liaise in conjunction 

with the world wide dairy ingredients/products 

industry. Last year (2019), this conference 

boasted attendance from almost all US states as 

well as some 18+ other countries. This year 

(2020), it will be held on April 26-28 at the Hyatt 

Regency-Downtown Chicago and not far from 

its original founding location. This conference is 

widely referred to as “Where The Dairy Industry 

Does Business.” ® 

ADPI as an organization has four strategic focus 

areas, mandated by its Board of Directors and 

for the benefit of its members, they are: 

1) Technical Support re: industry standards & 

specifications for dairy ingredients 

2) Training and Education related to dairy ingre-

dients for members & industry 

3) Marketing & Marketing Support of dairy in-

gredients relevance 

4) Marshalling Resources for the benefit of 

members & industry 

ADPI and its members are excited about the 

new decade as we enter 2020, our 95th year of 

continuous operation, and to face the known 

challenges that exist today and the unknown 

that surely will evolve tomorrow. 

 

 

 


